
1      ABILITY



2 ABILITY

https://amara.org


ABILITY 3

https://www.thearcca.org/victimservices


MANAgiNg EdiTOr
Gillian Friedman, MD

MANAgiNg hEAlTh EdiTOr
E. Thomas Chappell, MD

huMOr WriTErS
Jeff Charlebois
George Covington, JD

EdiTOrS
Melinda Chilton
Paula Fitzgerald
Pamela K. Johnson
Carol Brown
Sylvia Martirosyan
Lia Martirosyan
Josh Pate, PhD
Maya Sabatello, PhD, JD
Karina Ulrike Sturm

hEAlTh EdiTOr
Larry Goldstein, MD

CONTribuTiNg WriTErS
Ashley Fiolek
Eileen Grubba
Geri Jewell
George Kaplan
Regina Hall
Myles Mellor (Crossword Puzzle)
Paul Pelland (Long Haul Paul)

WEb EdiTOrS
Marge Plasmier
Karina Ulrike Strum
Bob Williams (Interactive Puzzle)

MulTi-MEdiA
Karina Ulrike Sturm

grAphiC ArT / illuSTrATiON
Scott Johnson
Melissa Murphy (Medical Illustration)

phOTOgrAphy
Sophie Hart
Bai Fan
Paul Pelland 
Nancy Villere

TrANSCripTiONiST
Sandy Grabowski

TrANSlATOr
Jing Hu
Emily Deng 

MArkETiNg/prOMOTiONS
SOCiAl MEdiA
Faith Chrishelle
Lia Martirosyan
Tamay Shannon

AbiliTyJObS.COM
Sabrina Bertucci
Vicky Dupree 
George Kaplan
Marge Plasmier
Casey Mims

EdiTOriAl
editorial@abilitymagazine.com

publiShEr / EdiTOr-iN-ChiEf
Chet Cooper

The views expressed in this issue may
not be those of ABILITY Magazine

Library of Congress 
Washington d.C. ISSN 1062-5321 

© Copyright 1990-2021 ABILITY Magazine

         

         

      6          ASHLEY FIOLEk — I Got Married! 

      8          HUMOR — Lockdown

 10      CHINA’S YANG ERLANG — Her World on Batik Wear

 18          LONG HAUL PAUL — Three Wise Men

 22          TEd kENNEdY JR. — Following His Passion

 30          dUBAI — Access Tourism

  36       IAN HARdING — Part 2

  44       GALLAUdET UNIvERSITY — Access during Covid

  52       CJ JONES — Actor, Producer and Advocate

  58       AdvOCATES AMONG US  

  62       CROSSWORd PUzzLE/MARkETPLACE 

AdvErTiSiNg
For advertising 

information e-mail 
advertising@abilitymagazine.com 

949.854.8700

diSTribuTiON
Faxon-RoweCom Library Services 

Ebsco - Library Services
Swets Blackwell

COrpOrATE ShippiNg
ABILITY Magazine
8941 Atlanta Ave.

Huntington Beach, CA 92646
Tel   949.854.8700

C
O

N
T

E
N

T
S

ABILITY Magazine is published bimonthly by CR Cooper 
8941 Atlanta Ave. HB, CA 92646      (ISSN 1062-5321) All Rights Reserved 

Membership: $29.70 per 1 year (6 issues)
Send address changes to ABILITY Magazine, Attention: Subscriptions Manager

PO Box 10878, Costa Mesa, CA 92627; CJ Jones Issue Feb/Mar 2021

Published in USA

Yang Erlang p. 10 

Gallaudet  p. 44

Long Haul Paul  p. 18

Dubai  p. 28         



https://abilitymagazine.com/?bsa_pro_id=29&bsa_pro_url=http://www.readspeaker.com/textaid-signup-ability/?rs_campaign=banner_ability_2016


6 ABILITY

the crazy Nitro Circus
crew! He is down for
doing or trying any-
thing that is dare dev-
ilish! Everyone
stayed at his place for
about 4 or 5 days,
and, of course, by the
end of it, we were all
doing back flips into his foam pit! I brought some
friends along, too, and it was definitely a good way to
ring in the New Year!

After we were back home, I was again bored! I flew up
to my friend Sarah's house. We kind of reconnected at
my wedding. We have been friends forever. I used to
look up to her when I first started riding. Sarah Whit-
more was one of the top female pro riders at the time
and a really sweet girl. She helped me to get sponsors,
and she and I just really clicked. I'm glad our friendship
has lasted so long. She and her husband live in Wiscon-
sin. So, I had hoped to go snowboarding up there, but
the weather was not cooperating. We just wound up
chilling and talking about old times racing. We also
worked at Marvel together doing the traveling show, so
we had plenty to talk about!

As soon as I was home, I was still itching to go snow-
boarding since I couldn't in Wisconsin. My sister-in-
law invited us to head to Utah and then on to Wyoming
for some snowboarding. Some of my friends from Vir-
ginia were going to Jackson Hole, so I thought I would
surprise them. I have not been snowboarding for about
5 years. So, I was a little worried I would be pretty
rusty, but I soon got back into the groove of things and
had a great time! The next day
we went tubing. It has been a
blast, cold but fun! I will be
driving back to Utah today and
then heading home soon. I'm
sure I will be bored again in a
couple of weeks, but maybe I
can ride by then. Stay warm
and dry everyone!

s usual, I have been very busy! I hate to just be sit-
ting still. It makes me crazy. I even started doing
Bite Squad deliveries because I have been so

bored, and I like to experience meeting different peo-
ple. I know, I am a nut. Haha!

On December 5th, I
got married. I was so
worried everything
was not going to turn
out because of Covid
or the weather, but it
was wonderful. And
everything turned out
perfectly! We used a
castle for our cere-

mony, which was really cold because it has been cold
here in Florida for some reason and obviously the castle
doesn't have any heat or electricity. But the actual cere-
mony was not that long. So, it wasn't too bad. We had
the reception back at our house, and it was just amazing
and so much fun!

We rented a big tent, and my mom’s friends set up all of
the lighting on our property. Some other friends made
appetizers and played music (for the hearing people
haha). My parents made a bunch of BBQ and side dish-
es, and it was a HUGE party! We had a photo booth
area, and I hired a bartender to serve up the drinks! The
weather was cold outside, but no rain. So, that is good.
We had a bonfire and big heaters set up outside to stay
warm. The partying actually started on Thursday with
the bachelorette party. Then on Friday was kind of a
family dinner, which was an oyster roast outside. Satur-
day was the wedding, and Sunday was clean up! Of
course, when everything was cleaned up and put away,
we broke out the dirt bikes and go karts and started rid-
ing around. No wedding is every complete without
some dirt bike riding! It was definitely a time to
remember.

At the wedding Travis Pastrana and his wife, Lindz,
invited us to come to his place for a huge New Years
Eve party. For those of you that don't know, Travis is an
X Game-many times-Gold medal winner and leader of afmxschool.com 

ashleyfiolekmxcoach@gmail.com

A

Ashley and mother Roni

Wedding reception, friends and family

https://afmxschool.com
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The COVID-19 lockdowns have been worthless. We’ve
been shutdown for months, and more people than ever
are sick. The virus is like, “You really think you can
hide from me? Do you know who I am? I’m the virus,
dammit, and I’ll find you wherever you are. You’re not
dealing with some chump here. I will take you down.
I’m the virus, dammit!” While closing everything down,
believing we could stow ourselves away from this
plague, we’ve bankrupt countless businesses, putting
jobless people in a worse situation than if they had just
got the virus. We’ve closed schools making our kids
dumber than they were before, but with more video
gaming time. The statistics show that one in a thousand
die from the infection. Those are seasonal flu numbers,
and we’ve stopped the world for that. Well, the lock-
downs have managed to accomplish a few things.

The virus shutdowns have made me lazier than I ever
was, which I never thought was possible. With no place
that’s opened, there’s not much to do in the outside
world. My entertainment is going to the drug store then
the grocery store. Sometimes, for a change of pace, I’ll
go to the grocery store and then the drug store. Lately,
my big new errand is to try and find some underground
place that cuts hair. I look like a sheep dog with
nowhere to go. My friend set me up with some shady
guy he had met through another friend. I met this guy in
a back alley behind a Walgreens. He seemed really ner-
vous as he looked around:

“Anybody follow you?” the shady guy asked.

“I don’t think so,” I cautiously replied.

“You got the money,” he inquired.”

“Yeah, twenty bucks, right?” I said as I started pulling
out the money.

“Don’t take that out here,” he snapped. “Let’s go around
back and do this thing.”

We go around back. I hand him the money. He looks
around and makes sure no one is watching. Then, he
whips out his scissors and cuts my hair. Nobody was
fined. The state government was none the wiser. And I
was on my way with a neat, long overdue, back alley
trim.

The lockdowns have not only made me lazier but fatter.
Somehow sitting around and doing nothing but eating
has packed on a few pounds. Crazy how that works.
Plus, all the gyms are closed, finally providing you with
a valid excuse not to work out. So, I’m left doing curls
with my cheeseburger and presses with my fries. At
some point, we will all emerge out of our bunkers,
squinting at the sun light, and see our friends and rela-
tives we were forbidden to gather with, and everybody’s
going to look totally different.

HUMOR THERAPY

Lockdowns Bringing Me Down
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“Damn Bob, it looks like you’ve been stuffing your face
with wedding cake for the past eight months,” Johnny
states.

“Me? What about you? You looked like you swallowed
a whole SUV,” Bob fires back.

With nowhere to go, I’m stuck at home watching too
much tv. Binging on Netflix is not a path to prosperity,
but it does distract you from any poverty. A typical
night for me is finding a cool movie to watch, then
forty-five minutes into it, realize I’ve seen it before. I
have a feeling many who became work-at-home new-
bies have been enjoying that Netflix instead of doing
sales calls or some financial pie charts like they’re sup-
posed to. That damn virus has now made us all Netflix
junkies. We can’t remember the names of our kids, but
we can tell you what happens in the Tiger King series.

Over the holidays, the powers-that-be warned you not to
have any festive gatherings with friends and family. It
was big no-no with no no turkey for you. They wanted
you to Zoom your holiday. It’s just not the same as get-
ting together. Twenty faces are on the screen, all of them
having their own conversations as they talk over each
other. Uncle Joe is hammered, spewing incoherent sen-
tences with a raspy laugh, Aunt Lily is holding up items
she found at a rummage sale and Grandpa has half his
face in the screen mumbling “how did you all get in the
computer?”

It’s just not the same gathering over a Zoom call. Holi-
days were meant for family and friends to get together
in one place. To share each other’s company. Is there
anything better than eating a yummy pie that someone
brought over? Listening to a black sheep relative telling
you about a million-dollar investment he’s secretly
involved in and wants to bring you and your money
aboard? Or some family member at the dinner table
announcing she is now gay as everyone sits in stunned
silence. “More pie anyone?” her mother asks in hopes of
changing the subject. Nothing beats meeting in person.

The truth of the matter is lockdowns haven’t worked.
The COVID-19 case numbers are higher than ever while
everyone has supposedly been hunkered down in their
house bunkers for months. The officials in charge don’t
realize how elusive that sneaky virus is. It will slip
through a keyhole and hunt you done like you’re a fox
in the English countryside. It’ll tease and mock you and
drive you crazy. “I’m over here. Now I’m over here” he
taunts before moving in for the kill. I try to look on the
bright side. Maybe the lockdowns weren’t so bad. You
got to spend a lot of time around the family, and you
realized how much you missed going into the office.
You promise to never bitch about work again and pray
these lockdowns end soon.

Jeff Charlebois

wheelfunnystuff.com

https://wheelfunnystuff.com
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that was what allured her to Danzhai to start shooting
with her camera. Three years later, the British Embassy
was looking for something about Chinese heritage, and
Zhan Yaqi contributed her work. At the end of 2019, the
NIBH received an invitation to London Fashion Week,
and it was all planned out: the Miao batik makers walk-
ing the runway with model dresses of their own design
at the show, only to find that they had to stay put and
send the clothes to London because of the Covid-19 out-
break. In a video sent back by the organizer, the batik
wear on the international supermodels also looks attrac-
tively unique.

Out of home

Thirteen years ago, Ning Manli, born and raised in
Anhui Province, lost money in the fabric business. For a
bit of distraction in the most frustrating days of her life,
she went on a tour to Guizhou, where she happened to
see batik at a folk fair in Kaili, and was keenly aware of
business opportunities in it. She decided to leave every-
thing behind, move there and to set up a batik work-

The "Night of China" show in London Fashion Week of
2020 unveiled a series of costumes of a Miao ethnic
minority group from Danzhai, Guizhou. On the blue
background of rough fabrics, the batik designs were
visually created to tell of the Miao ancient stories
passed down from generations. While the western fash-
ion makers on both sides of the runway could barely
understand what these pictographic patterns meant, the
batik costumes had brought quite an impact on the scene
in an extraordinary and "cool" way.

The Miao clothing under the international spotlight was
courtesy of the Ninghang Institute of Batik Heritage
(NIBH) in Danzhan County, Guizhou Province, with
handiwork from its female artists.

From Danzhai to London, it all started in the summer of
2016, when Zhan Yaqi, a Guiyang girl studying in Lon-
don, returned to her hometown with a plan to shoot a
documentary film that reflected local conditions and
customs. She saw the NIBH story on the Internet, and

杨而郎  画布的人，飞翔的鸟

Yang Erlang: Drawing her World on Batik Wear
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shop. After learning that Paimo Stockaded Village in
Danzhai County offered the best batik skill, Ning
thought about it all night and decided to go and see it for
herself.

Miao batik in Danzhai has been rated as a national
intangible cultural heritage, and Paimo Stockaded Vil-
lage in Yangwu Town is best known for this kind of folk
art. Yangwu Town is located south of mid-Danzhai, with
a majority of ethnic minorities like Miao accounting for
85.2% of the population. All women practice batik craft,
and they live in 21 natural villages over an area of more
than 50 square kilometers in the south of Danzhai. Geo-
graphically isolated, these villages have long been shut
out from the outside world. To address daily needs, the
local people have gradually developed a self-sufficient
petty-farming economy, and have consciously or uncon-
sciously preserved the ancient batik practice over time.

Paimo Stockaded Village is famous for batik art, but
access is not easy with its rugged terrains. The first time
Ning Manli ventured into the village, roads were out of
question, and she barely knew where she should go. At
a fork, she stopped and waited for someone to ask for
directions, and then continued to walk until the late
hours of the day, amid the gently rolling hills and
vibrant patches of green poised to look as if they were
greeting the guest from afar. When she finally drew

near, it was getting dark, and the sound of a creek
rustling past grass led her to a nest of twinkling lights
down in the village. She knocked on the door of one of
the homes, walked in, and carefully introduced herself,
only to realize the language barrier. This particular Miao
family was apparently having dinner. Ning Manli still
fussed about how to make her understood, when she
was pulled to the dinner table. "Come, eat, eat, and
drink." She understood what that meant, and was so
touched by such warmth from the people completely
unknown to her, that she was at a loss for what to do.
Halfway through the meal, the neighbor next door also
came with his own wine. A roomful of Miao people
greeted each other like long-lost family. While words
were painfully incomprehensible, wine was perfectly
drinkable, with hospitality at its best. After the meal,
Ning Manli actually drank too much and passed out.

The next day, the Miao family showed Ning around the
village and the fields they farmed. A look at the running
mountain ranges would rid you of all the worries in the
world. By then, Ning explained why she came. "I will
take with me a few batik-making ladies, so they can
work and make money in the county, free boarding and
all." The Miaos’ first response was "impossible." All
their lives, they used batik to make their own clothes,
bed sheets, quilts and bags. How could they earn money
by doing that?
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Now, just across, Ning caught sight of a woman on the
second floor of the stockaded building. She was tradi-
tionally dressed in indigo batik with a dark blue head-
dress, greeting Ning with a wave of her left hand and
calling her up to her chambers. "She was so quiet a
woman,” Ning recalled. “Disabled, disadvantaged, and
living in such a place. With only one left hand, she is
the most deprived of the entire deprived village.” Yang
Erlang is the name of this one-handed batik maker, who
fell off the cliff when it rained and lost an arm. The vil-
lagers said that she was most gifted in drawing batik
patterns. Ning reiterated her offer again, but Yang
Erlang took it with a grain of salt. Without uttering a
word, she refused.

Although she convinced none of the ladies to come
along, Ning didn't lose heart at all. "Their grandmothers
and mothers batiked just for their own use, and the only
source of income comes from toiling away in their little
farms and raising pigs and chickens. How come their
youngsters can make a living just by batiking?" Ning
thinks it was understandable why the people did not
trust her.

To Ning Manli, her first visit to the Miao village was
not daunting at all; it was oddly reassuring. When she
returned to the county, Ning spent a month setting up all
kinds of paraphernalia for her batik workshop. When

she hiked to Paimo Village again, most of the people
she met last time had forgotten her, but not Yang Erlang,
whom Ning managed to engage in a take-stock of the
entire village to find "how many people can batik, how
many makers are available, and how many are real
good." The second attempted persuasion was pretty
much like the first: no one agreed to go with her. But
she wanted to try again.

By the third time, the Paimo batik makers recognized
Ning. 

"It’s you again!" They exclaimed.

"I would still like to take you out to the county." 

"We go with you, but is there a place to stay?  Eat and
sleep? How much money can you give us?" 

As far as money was concerned, Ning was not so sure.
"At least 20 yuan a day, 600 yuan a month." Ning heed-
lessly said some numbers, but she felt hopeful this time
as she saw the ladies looking surprised.

Yang Erlang, Luo Banfang, and Wang-you Li-le are the
first group of batik makers Ning Manli finally brought
out of the village. "That day, they came along carrying
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only their bed sheets,” Ning recalled. “We walked all
day and didn't talk much. They followed me and kept
walking." How to make a living, how to start the busi-
ness, how to sell batik products, she had little idea. "No
matter what, I will manage to keep them well-fed,”
Ning thought.

One-handed charm

Three ladies Ning initially worked with would visit
home once a month, and every time they returned, one
or two fellow ladies would follow them to the work-
shop, until the number reached 48. With an income ris-
ing from 600 yuan to anywhere between 2,000 and
5,000 yuan a month, these women now are the major
financial backbones of their families. Back at home the
husband grows the indigo plant used to dye the cloth,
meaning that batik has become a lifeline for the entire
family. More and more female batik makers are coming
out of their villages not only from Danzhan alone, but
from across Guizhou Province, leaving farm travails and
making the most of their traditional handicraft skills for
more job opportunities and incomes. 

Yang Erlang, the first batik maker who took Ning’s offer
and now literally the walking brand of the workshop, did
not understand what good might come off being one-

handed, which only caused her trouble in the farm. Batik
is one of the few things she can do with ease and grace.
Called to take our interview, however, she left her carv-
ing table looking apprehensive and anxious. “My worry
is that you can’t understand what I’m saying. You talk
with the boss and I just go back to work.” She wanted to
excuse herself just a few minutes into the interview.  

“She’s the cutest of all our artists,” Ning said. “She is
always the first one to get up and work in the morning
and the last one to call it a day at night, never one of
those who often asks for a leave to go shopping or plant
sweet potatoes back home. Many people are fascinated
by her one-handedness, only to find that her work is
more fascinating.”

The Miao community of Danzhai, Guizhou Province, is
the last bird totem tribe alive in China, and they have
preserved their culture so well that their daily lives are
still imbedded with various traditional cultural elements,
best represented in batik. In their own batik craft, bird-
like patterns are a recurring theme, combined with
designs featuring other oviparous creatures, flowers and
plants. The rare mixture symbolizes how the Miao
ancestors of Danzhai held in awe various life forms and
reflects their positive outlook on life.  
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One of the collectibles in the NIBH is none other than
Yang’s One Hundred Birds. As she set out to create this
masterpiece, she went outside and collected 100 peb-
bles. When she finished one bird pattern, she threw out
one pebble. When all the pebbles were gone, completed
were One Hundred Birds, which came in various shapes
and sizes, with the lines of feathers different from one
another.

Whatever was assigned to
the ladies would always
end up surprising Ning
Manli. "They’re infinitely
creative. It is in their
genes. They are natural
artists.” They have never
been to school or official-
ly trained, and their free
creations float somewhere
between realism and
abstractionism. Like Yang
Erlang, every batik maker
can see numerous kinds
of birds in her mind’s eye.

Life in the NIBH is care-
free. The artists may work
when they are struck by a
new idea or otherwise rest
when they feel unin-
spired. They can drink
and sing whenever they
feel like it. They believe
that they have a craft
upon which they can live
better. The workspace of
Yang Erlang is in the
front corner of the studio,
and when she is at it,
nothing in the world can
distract her. Dozens of
wax knives are lining up.
The wax is bubbling.
Without any prior prepa-
rations, the left hand is
moving across the canvas.
There she sits, small as
she is, frowning at times,
both eyes ablaze with
focus. It is in these eyes
that a prime piece of art
awaits its birth.

A shy girl who feared that
she might be tricked to
the county 12 years ago is
now an inheritor of batik
craft in all of Guizhou as
well as a presence in
many national exhibitions
and contests.

In 2016, Ning took Yang to Beijing for a TV presenta-
tion. After filming, Ning asked where she wanted to
go. "Tiananmen Square," came her reply in a firm tone
that Ning had never heard. At 7 o'clock the next morn-
ing, Ning found Yang Erlang's hotel door open, and
she was already dressed up. "I worried that we might
be late, so I got dressed around 5 o'clock." Her face
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had excitement written all over as she was waiting, and
when it was time to go, she was carrying a big bag.
When they arrived at Tiananmen Square and passed the
security check, "It’s that red house over there." Before
Ning could finish, Yang yanked out Miao costumes and
silver ornaments from the bag and began to put them
on. She did her hair the best she could, and with a faith-
ful look on her face she walked towards Chairman
Mao's portrait.

"I want to sing a song to Chairman Mao." As soon as
she said that, she started to sing aloud to the Miao tune,
without the slightest trace of being shy and timid. She
was all herself now. Her singing attracted many people
to watch and take pictures. Ning took out her mobile
phone and recorded the moment, while tears rolled
down on her cheeks. "I asked her what she sang, and she
said she thanked Chairman Mao for creating equal
opportunities for everyone so she could break free and
fly all the way to Tiananmen Square like a bird".

Home away from home
Over the typical "geometric patterns" in batik, Yang
Erlang and other makers prefer "natural patterns". Geo-
metric patterns are abstract and generalized, the most
representative of which is "vortex", a kind of spirals
said to have been handed down from Miao ancestors
and to be used on the back, shoulder pad, and sleeves of
women’s festive wear. These are unchangeable. Natural
patterns, in depicting flowers, birds, fish and insects, are
far more flexible and vivid, with lines running free to
create lively representations. The respected Chinese
writer Mu Xin said: "The best way to inherit cultural
heritage is to let it passed down naturally, not conscious-
ly. The latter would inevitably lead to imitation, a copy-
cat mindset, which is only as good as damaging ances-
tral tradition." This is true of batik inheritance.

In 2016, designer Cheng Hao found in Beijing an exhi-
bition that featured the cultural heritage of Danzhai. The
event, called "Millennium Vortex" gave Cheng an idea
of doing batik. In August 2017, Cheng visited Danzhai,
saw the works of NIBH artists, and was deeply touched
by how Yang Erlang crafted using just one hand. Even-
tually, Cheng designed six sets of batik style clothing in
one month. "Batik gives my design more soul." Cheng
said.

The use of batik in the fashion world, however, seemed
to have offended the makers, who refused to draw the
patterns and styles Cheng had designed. For the Miao
people, each pattern has its profound meaning inherited
from their ancestors and is not to be tempered with.
Cheng understood the ladies’ feelings, and he began to
think about how to make these new elements accept-
able in a way that the local artists could come to terms
with the fact that integration and innovation are not
about abandoning tradition, but a renewal. He asked
several of them to try to draw batik samples. Then he
brought the samples back to Beijing and applied them

to his own designs. Finally, he had some pictures taken
of the modelled products and sent to the Miao batik
makers. Seeing their works so elegantly donned, the
ladies were less uncooperative. 

In January 2020, Cheng Hao moved to Danzhai. He
would make designs in the studio during the day, and
chat, sing and drink with the ladies at night. On occa-
sions, he also taught them Chinese characters. During
the epidemic, he designed costumes to reflect the “god
of thunder” and the “god of fire”, the names of the tem-
porary medical units that saved thousands of lives.
After learning what he intended to do, Yang Erlang
transformed the images of the gods into a more charm-
ingly vivid Miao pattern of “birdie head with a torso of
thunder”.

Ning Manli and Cheng Hao are among those who have
found home away from home. Together with the Miao
ladies, they found what they wanted to do and could do
well in Danzhai. The motto, "One group of people, one
cause, one lifetime", is ubiquitous in the NIBH. From
the studio to the dyeing room, there are pictures of the
batik makers hanging on the wall, with their names cap-
tioned below. Stand against the wall and look up, you
will see a cascade of dyed cloth more than ten meters
high pouring down from the top floor, and batik makers
running up and down the staircase, checking the cloth
every now and then to make sure it’s properly dried.
Day after day, the ladies never lose sight of their batik-
dyed cloth – or their faith. ■

The Miao women who live in the mountains of Guizhou
honor their ancient faith through wax knives and dyed
fabrics. Later, the wisdom of new generations gave a
new life to the traditional craft of batik and sent the
spirit of their bird totem to as far as abroad. All is being
renewed, and there they are, the Miao batik makers, sit-
ting there and drawing a world from their souls.

Yang Erlang

Born in 1963, she is a nationally accredited inheritor of
batik art in Guizhou Province and a native of Paimo Vil-
lage, Danzhai County, Qiandongnan Miao and Dong
Autonomous Prefecture, Guizhou.

Translation provide by Jing (Jenny) Hu

This story is part of a series of articles published as an 
exclusive editorial exchange between China Press for People 
with Disabilities & Spring Breeze and ABILITY Magazine
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We all know the very old and famous story of the three wise men. They were not perfect, but
their words are as relevant today as they were so many, many years ago. 

“Oil. Oil. Oil my jaw.” 

A wise, heartfelt request squeaked out by the Tin Woodsman in the Wizard of Oz. 

As part of my brand ambassador role for Yamaha, I have agreed to keep providing helpful
knowledge service tips and travel experience across various social media platforms as I con-
tinue chasing the cure for Multiple Sclerosis. I do have over a million miles on motorcycles,
with half of them just since starting this journey for MS. Lots of experience with gear and
accessories, repairs, tried and true methods of packing and experienced traveling advice for

The Three Wise Men
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For this reason, it is comical to me that the brand of oil
even matters. Motorcycle specific oils can cost $20 a
quart and having a bike’s oil changed by a certified
mechanic can cost as much as $200. Of course the rider
who pay $200 for their oil change will fight to the death
that their bike runs better or will outlast all the other
bikes because they use only the best brand of oil. Car
oil? Cheap box store brand oil? Some riders would call
that criminal.

I stay far away from the oil wars on social media, but as
I put more miles on a bike in a year than most people
would in twenty years, I often get asked specifically
what my secret to long engine life is. The truth is I hard-
ly every check my oil, don’t even know what viscosity I
am using and probably change my oil less than half as
often as recommended. 

I’m sure following all the recommendations and viscosi-
ties and using quality brand oil can make a difference
over the long run, but what exactly is the long run on a
motorcycle if the average rider goes 2500 miles in a

long distance riding. Many of the seminars I present
cover these topics as some consider me a  social media
influencer and professional motorcycle traveler. 

One of the questions often asked by new riders on pub-
lic forums provokes both flames and giggles and a
bazillion more comments than the original poster ever
expected.

What’s the best brand of oil to use in my new motorcycle?

A simple question that has a thousand different answers
with almost every rider having their own opinion and
preference and strangers more than happy to spend days
arguing back and forth resulting in zero concessions. 
The truth is, it probably doesn’t matter much at all. If
it’s wet and you change it when it gets real dirty, your
bike will run just fine! 

Most riders log a few thousand miles a year on their
machines, and never really break them in or get to the
point where there is any wear on the internals anyway.



When the first real personal attack happened, I was
caught off guard. Someone I never met or had any
online interaction with openly calling me a fraud, stat-
ing I was being paid to lie about my experiences and I
was also scamming people out of donation money for
my cause! 

I honestly wasted hours trying to search out who the
person was and then writing a carefully worded unemo-
tional factual rebuttal. I was angry, ready to defend
against every accusation with proof. I was even more
worried others unfamiliar with my story might believe
what had been written about me. I hemmed and hawed
and wrote and rewrote and finally ended up going to bed
instead of posting a response, feeling attacked, disap-
pointed and defeated. 

The next morning, a second person I did not know had
answered the nasty post, definitely a bit harsher than I
ever would have, but made it clear the comments were
absurd and the accusations were easily proven to be lies.
The gloves were off and it got pretty heated. By staying
out of it, I was able to watch the escalation of others com-
ing forward and defending my story and sticking up for
my character. Eventually the mean old bully was banned
and ejected from the group. Please remember there are
actual human beings on the other side of posts and com-
ments and the words we choose do indeed matter. 

With that being said, maybe joining me for just one
verse of Ding Dong the witch is dead would be ok?

Dorothy only wanted to go home. Most of us are pretty
sick of staying home and want to get on down the road
again.  And we will.

Longhaulpaul.com

year? Does anyone really think they will keep that same
motorcycle for 100 years? 

I can almost see blood boil when I post that when I need
to add oil while traveling, I just look for bottles of oil
with nice long necks because they pour easier into the
tiny engine fill hole. I have used cooking oil in my
engine. Second criteria is price. Cheapest I can find.
Sometimes I use three different brands of oil I scored
from the bargain bin. 10-20-30-40 W-5-90 weight oil. 
“Yep, that is what I use and I swear by it being the
best.” 

The second wiseman, a Scarecrow once said, “If I only
had a brain.”

My Longhaulpaul page on Facebook and my Youtube
channel are both growing steadily each month. As we
all have realized over the last few years, words really do
matter and as my audience grows I do my best to
respond to questions and inquiries in a professional
polite and positive way, mostly.

As the traffic reading my posts and viewing my videos
increased, I started to receive a few negative comments
and a couple thumbs down on my videos. It bothered me
a bit more then it probably should have. I was taking
everything personal as if the negative comments were a
direct criticism of me or the work I was doing for charity. 

When my views started to go into the tens of thousands,
I got a few more rude and nasty comments from people
who obviously type without thinking or reading my bio.
Commenters who seem to be driven by pure hatred and
jealousy. I sort of got used to people posting dumb stuff
and it really didn’t bother me as ignorance isn’t usually
threatening, but a few of the comments were pretty per-
sonal and had no basis in fact at all. Do people still
smoke crack?

I believe it was the third and most courageous wiseman
who said, “If I only had the nerve.”
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he Kennedy name is one of the most recognized
families in the world. Generations of historic
successes and tragic lows. One theme continues,

that of public service, be it politics or nonprofit leader-
ship. One family member who is living up to his her-
itage is Ted Kennedy Jr., son of Senator Ted Kennedy,
brother of President John Kennedy. 

Having a decades long career as an attorney, Kennedy
began with a specialization in disability issues, opened
his own firm and, later, joined the Health Care and Life
Sciences practice at Epstein Becker Green where he
advises health care industry stakeholders on critical pol-
icy issues.

During his law career, Kennedy also served as a Con-
necticut State Senator. He became Chair of the Environ-
ment Committee, Co-Chair of the Public Health Com-
mittee, and Deputy Majority Leader for the Democratic
Caucus. He authored and led successful passage of over
70 laws expanding environmental protection, disability
rights, home and community-based care, value-based
purchasing, provider network reforms and price trans-
parency and mental health care. 

T
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Kennedy: It’s great to see you. And I’m so
pleased to know you’re now leading a pro-
ductive, happy life. 

Kaplan: Yeah, it’s totally possible for all of
us, and you showed me. Hopefully, that’s
something I can pass on as well.

Kennedy: Well, thank you, George. That’s
very kind of you. I appreciate that. 

Kaplan: Can we start with talking about the
Disability Equality Index (DEI). 

Kennedy: Well, the Disability Equality
Index is a joint project between Disabili-
tyIN and AAPD to benchmark and measure
corporate performance in the area of eco-
nomic independence and job creation and
job placement of people with disabilities. 

As you may know, we just celebrated the 30th anniver-
sary of the signing of the Americans with Disabilities
Act. And while there’s been a lot of progress that has
been made since 1990, in so far as a lot of architectural
barriers have been eliminated and removed, people with
disabilities have more access to public places and
restaurants and movie theaters and so forth.

One of the areas that we have not realized, our goal of
full equality, is in the area of employment and economic
independence–meaning that the majority–some statistics
say about two thirds of people with disabilities who are
able and willing to work can’t get a job. And it’s not
because they can’t do the job. It’s because of outdated
stereotypes and assumptions on the part of employers
that somebody with the disability can’t possibly be as
productive as an able-bodied person. Or it’s just  going
to cost too much to accommodate the person. Or they’re
going to drive up our health care costs that our company
and et cetera, et cetera.

And we know that’s just not true. So, one of the things
that DisabilityIN and AAPD sought to do was to devel-
op best practices–what are corporate best practices with
regard to recruiting and hiring, promoting people with
disabilities across an enterprise. But, you know, there
was no way at the time–this is five or six years ago–to
really measure corporate for performance. So, if you
can’t measure something, people are not going to give it
the full attention.

Now, we can say that we have the leading corporate
benchmarking tool for disability, equality and inclusion.
And we have over two hundred and fifty participants,
nearly two hundred Fortune 500 companies. I’m the co-
chair of the DEI as well as board chair of AAPD, and I’m
not going to stop until we get each and every member of
the Fortune 500 and beyond to make disability, inclusion
and disability hiring a strategic corporate priority.

A pediatric bone cancer survivor and amputee, Kennedy
has been an active leader in the movement to expand
opportunities for persons with disabilities. In June 2017,
Kennedy was elected Chair of the Board of the Ameri-
can Association of People with Disabilities (AAPD), a
civil rights and public policy organizations dedicated to
social reform and equal rights for people with disabili-
ties. He also advises employers on best practices and
compliance with the Americans with Disabilities Act
(ADA). One of AAPD’s signature programs is the Dis-
ability Equality Index (DEI), which scores and tracks
businesses on their disability employment, accommoda-
tion policies and socially responsible corporate practices.

ABILITY’s George Kaplan chatted by Zoom with
Kennedy and there was an interesting twith to their
introduction.

George Kaplan: Not to throw you a curveball, but this is
not actually the first time we’ve spoken. When I was 18
and a new amputee, a family member somehow got you
on the phone, and you gave me words of encourage-
ment. That phone call meant a lot to me. 

Ted’s eyes crinkled behind his glasses looking into the
video of George, now 12 years older, and he smiled. 

Ted Kennedy Jr.: Glad to see you’re doing well.

Kaplan: My family got hold of you, and you actually
talked me through being an amputee. I’m also an
osteosarcoma survivor as well. You really gave me
words of encouragement, and I held on to that for a long
time. And I’ll never forget that phone call. I’m sure you
remember. (laughs)

Kennedy:  Where did you grow up, George?

Kaplan: I’m from Miami originally.

2018 AAPD Gala Ali Stroker and Ted Kennedy Jr.



business. I think that small businesses can learn about
the ways to attract and hire people with disabilities. I
think they do hire friends, acquaintances, family mem-
bers, etc. They know that people with disabilities can be
productive employees. So, they may not need as much
encouragement or education as, say, a larger company.

Kaplan: What benefits do you believe that persons with
disabilities bring to a company?

Kennedy: Well, I think first and foremost, disability
inclusion needs to be a part of the whole national dia-
logue on diversity and inclusion.

We’re going through. Kind of a revolution in our coun-
try right now. I mean, I’m not just talking about what’s
happening, the recent events in Washington, DC. People
are wondering to a much greater degree (about) the
companies that they patronize, who they do business
with, where they buy their toothpaste, what airline they
fly, where they do their banking, where they go grocery
shopping. People with disabilities want to know that the
businesses that they patronize share their vision for full
equality and justice for people with disabilities. So,
there’s a there’s a huge market there. I mean, when you
talk about–we don’t really normally speak of people
with disabilities being a huge market, but between peo-
ple with disabilities and their families, it’s 60, 70 mil-
lion people.

So it’s not some marginal group of people. These are
individuals between their families and friends and indi-
viduals with disabilities themselves have a lot of market
power and are much more socially aware.

They’re much more engaged now and organized politi-
cally, socially. They’re participating more in voting and
running for office themselves, in advocacy and also as
consumers. So, I think that the value that people can
bring to a company is there. We know that diversity in
companies actually improves corporate performance.
I’m not just talking about disability and diversity. I’m
talking about racial, ethnic, gender diversity.

If you looked at corporate boards 20 years ago, it was a
bunch of old white men sitting around a table. You can’t
operate a business today with a corporate board that’s
all white men. You know that that having a diverse
board, having a diverse workforce actually increases
your productivity and also is reflective of the customers
that you serve.

And so, I think that what we’re doing is kind of piggy-
backing off of other movements that have gone before
us. Whether it’s racial equality or racial representation
on corporate boards. And I’m hoping that in years from
now we’ll look back and wonder why more people with
disabilities are not serving on corporate boards and
more leadership positions.

So, that’s why I’m so excited about the DEI–because we
now have a tool. It’s been vetted by hundreds of compa-
nies, international and national companies, as the best
way to measure corporate performance. And we’re
growing very rapidly. And so, I think that that’s one
way, honestly, to lead to better job creation for people
with disabilities. Because if companies feel like no one
is paying attention to exactly what they’re doing,
they’re not going to be as committed.

And there have been many organizations, the National
Disability Leadership Alliance, for example–not just
AAPD. We have many national disability organizations
who are a part of this effort to call on corporate America
to do more.

And the effort to establish disability inclusion as the
next chapter of corporate social responsibility and ESG
( Environmental, Social, and Governance) investing.
We’ve started out small with some of the leading com-
panies who actually–As you know at ABILITY Maga-
zine, there are a lot of companies who for years have
been in the forefront of hiring and recognizing the value
that people with disabilities can bring to their organiza-
tion.

So, we want to highlight and showcase and champion
those companies that are–on their own have made this
commitment with the hope that other companies can
learn from them and follow in their steps. So, we started
off with a handful of companies the first year. For
example, we started with United Airlines and American
Airlines. Once we announced these best companies in
America for people with disabilities, other airlines were
saying, “Wait a second. What are they doing that we’re
not doing?” Or other financial institutions: “How is it
that–What are they doing?” and “How can we make
sure that next year we’re also because we want to be
recognized? And we don’t want to be at the tail end of
the pack in terms of advancing equality for everyone?”
because no one wants to be known as a company that’s
not sympathetic and cognizant of the needs and rights
and opportunities for people with disabilities.

So we’re growing very rapidly, and I’m very excited
about it. And we’re evolving. We’re going to, you know,
we’re going international next year because there’s a
huge demand for us to implement the DEI globally. And
I’m just very excited to be a part of it. 

Kaplan: You’ve been working with all Fortune 500
companies. What do you think small businesses can do?
What steps can they do to make their businesses and
their hiring practices more inclusive? 

Kennedy: Well, that’s a good question. Most of the early
adopters, most of the companies that are participating
are recognized by the DEI, are large publicly traded
companies, hospital organizations and others, whereas
we know a lot of the hiring comes as a result of small
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It’s not really surprising. You know for years and years,
not a lot was really expected of people with disabilities.
In fact, if you were a student with a disability or a
young person, there were not really a lot of expectations
because it was just assumed that you were an object of
charity; you were going to be taking care of. You were
going to be on state assistance.

You could never work. It was kind of a self-fulfilling
feedback loop where a lot of young people with disabili-
ties never imagined themselves as being a corporate
CEO or a member of a board or in a leadership position.
Do you see? So, because there were not very many lead-
ers out there, political leaders or corporate leaders or
other people in our community that young people with
disabilities could look to and say, my goodness, if they
can do it, I can do it, too.

So, it’s going to take time. And the more people with
disabilities are viewed in senior level positions and lead-
ing successful lives, having a family, having their own
apartment, supporting themselves, running for office, all
the things that people can do to advance their lot, that’s
going to take time. We believe that a diverse workforce
is a stronger workforce and that companies need to do a
better job at integrating and recruiting people, not just
people with disabilities, but people from across the
spectrum of society.

Kaplan: Yes, people do tend to forget that disability
should be included in their diversity plan. It tends to get
overlooked all the time. Going back to the DEI, is there
a cost? 

Kennedy: The cost is a real nominal cost. In fact, it’s six
hundred dollars a year. We’ve been told that’s a ridicu-
lously low cost to ask a Fortune 500 company to be able
to participate in the DEI. And it doesn’t even really
cover the expenses that we have and trying to develop

the survey tools and publish and
all the work that goes into it.

But we didn’t want it to be a sit-
uation where people were– it
was perceived that you had to
pay into something in order to
get a score. We wanted to keep it
low enough that even a smaller
business could participate. And
we didn’t want the six hundred
dollars to be an excuse for some-
body not participating in the
DEI. 

Kaplan: So we had the 30th
anniversary of the ADA. What
more would you like to see in
the coming years?

Kennedy: Well, I think that as
the board chair of AAPD, the American Association of
People with Disabilities, as one of the leading civil
rights public policy organizations that is dedicated to
social reform, equality and independence of people with
disabilities. We want to expand political participation.
What I mean by that is in voting, in people running for
office, not just federal office, but in your local school,
school board or your city council.

We are trying to address transportation, which is a major
problem for people with disabilities: visual disabilities,
mental and emotional disabilities, mobility impairments
and so forth, into that end. We’re working with major
transportation centers to encourage them to have more
wheelchair accessible vehicles. And also what I’m very
excited about is something called the “We Will Ride
Coalition.” The We Will Ride Coalition is a project of
AAPD where we’re working with Toyota, Volkswagen,
a number of the other leading automobile manufactur-
ers. So that when they develop autonomous vehicles,
these vehicles are fully accessible for people with dis-
abilities.

It’s hard for us to imagine a society, a world in which
we don’t get into a car and drive. But believe it or not,
probably within the next 10 or 20 years, cars will be dri-
verless. And in the end, it will be transformational for
people with disabilities. If you have a visual impair-
ment, mobility impairment, you will not be reliant on
other people.

You want to make sure that those vehicles are designed
up front and not an afterthought, which frequently hap-
pens in the area of disability, where we have technolo-
gies that are designed, and then they realize it’s inacces-
sible. So, I give credit to the automobile manufacturers
who are now working with leading disability advocates
to ensure that disability, inclusion and accessibility are
part of the initial design because we know then that it’s

Ted Kennedy Jr., Chad Jerdee, Jenny Lay-Flurrie and Jill Houghton
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not going to be an additional cost if it’s incorporated
into the initial design of a vehicle.

We also are working on the issue of A.I. and making
sure that artificial intelligence and how that’s developed,
particularly in the job recruiting area. You may know
right now–I don’t know whether you’ve applied for a
job recently–But when you apply for a job, chances are
that your resume is going to be scanned and read and
either accepted or rejected by a computer. And for
numerous reasons, that A.I. technology that is employed
now by many companies around the world–By the time
they get a thousand resumes, they’re trying to whittle it
down to 10 or 20 of the best candidates. And these com-
puter programs can have implicit bias in the develop-
ment of these algorithms, and AI technologies can very
easily disfavor people with disabilities and impermissi-
bly screen them out before they’ve even had a chance to
interview for a job.

Kaplan: I’ve been rejected by robots in my time. I know
we’re not doing that with the ABILITY Job Fair. And
that’s actually how I’m here talking to you today
because I was scouted through ABILITY’s process. If
you’re not familiar, it’s the world’s first accessible virtu-
al job fair. It has a lot of accessible features like, live
transcription, screen reader friendly and sign language
interpreters, plus you can even leave a video to any of
the recruiters up to 2 hours after the event closes. That’s
how I connected with ABILITY.

Kennedy: That’s awesome. 

Kaplan: Yeah. I’ll have to get you more information. It’s
a really great system that I’m a fan of myself. I want to
go a little bit more personal with you, especially regard-
ing this pandemic. We’re both survivors of osteosarco-
ma and unfortunately are dealing with low immunity.
What would you say to people that aren’t wearing a
mask?

Kennedy: Well, I think obviously people with pre-exist-
ing health conditions and compromised immunity are
especially threatened by the coronavirus.

It’s difficult to understand, but there are still a number
of places, a number of individuals where people are
resisting wearing a mask. I personally do not come
across a lot of that myself. Where I live in Connecticut,
most people abide by public health norms and public
health directives. But I think that it’s too bad that that
some people feel that they’re right not to wear a mask
supersedes the needs of individuals with compromised
immunity.

Kaplan: It really is unfortunate. In 2018 you decided not
to seek re-election to the state Senate. I know a lot of
people expected you to run for governor. What made
you take a step away from politics? And do you foresee
returning?

Kennedy: I loved serving in the in the Connecticut Gen-
eral Assembly. You know, I had always thought about
running for office, of course, growing up in my family.
Where everyone thinks about it in their lives just
because it’s kind of what members of my family have
been doing for generations. So, in that way, it’s kind of
logical. But I was sort of hesitant at first to run for
office, primarily, because my children were young.

And I thought it’s very hard to be an elected official
today and have young children at home and be a good
parent. It’s very hard because these jobs, these political
jobs, are seven days a week. It’s many nights. There are
two or three dinners that you have to go to. It’s not a
very family friendly occupation.

I loved my job in the Connecticut General Assembly. I
felt like a citizen legislator; it was really exciting. I was
very productive and led passage and wrote over 70 new
(bills) that were signed into law. I loved the interacting
with people, I really enjoyed it. 

You were asking why I’m not going to run for re-elec-
tion. I’m very concerned about watching my 30 or 40
years of work advocating for civil rights for people with
disabilities going down the drain as a result of the
changes in Washington, D.C.. I don’t mean to get sort of
overly political with you, but there are enormous threats
to the hard fought gains, bipartisan gains.

Senator Cory Booker and Ted Kennedy Jr.
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By the way, disability rights has always been a biparti-
san issue. Unfortunately, we had an administration in
Washington that was threatening our rights. That’s one
of the reasons why I wanted to double down on my
life’s work, which is the equal rights of people with dis-
abilities. So that’s when I decided to accept the position
as board chair of AAPD so I could devote myself full
time to the cause of my life, which is disability, equality
and inclusion. 

Kaplan: I know that your leadership and mentoring oth-
ers is important and yeah, you inspired me. What can
young people or millennials do that could further
advance and advocate for people with disabilities?

Kennedy: Well, I think people with disabilities, we need
to educate ourselves about what our rights are and what
the disability movement is all about and encourage them
to join a disability organization. People with disabilities
do not belong to any kind of organization for people
with disabilities.

So, if you are deaf or you’re blind, you do not belong.
What I mean with belong; I mean joining and paying a
nominal fee to a national organization who can advocate
for you and also fill you in and send you emails about
what’s going on in the world of public policy that could
impact your life. And so, I think it’s important for peo-
ple with disabilities to join an organization. Whether
you have cerebral palsy, intellectual disability or you
have a mobility impairment, there are a lot of organiza-
tions. At AAPD we’re a cross disability organization,
meaning that we represent all disability groups and
organizations.

But there are a lot of very good organizations that repre-
sent disabilities, in states and at the federal level. So, I
would encourage everyone to join a local organization
or state organization or national organization and edu-
cate yourself as to what our disability rights are, learn
about the disability rights movement, become registered
to vote.

I mean, George, it sounds simple, but people with dis-
abilities are not registered to vote in the same proportion
as their nondisabled peers. But that’s changing because
of REV UP, which is the voting initiative of AAPD.

More people with disabilities can register to vote and
ask questions of candidates running for office. I’m talk-
ing about if you’re running for the mayor of a munici-
pality to have somebody with a disability ask the mayor,
“What are you going to do to ensure that there’s afford-
able, accessible housing? What are you going to do to
improve transportation for people with disabilities?”
Chances are the person running for mayor has maybe
never been asked that question before.

I think a lot of it is just understanding. Pivoting back to
the one of the issues that I’m involved with now is the

ESG (environment, social and governance) strategy cor-
porate social responsibility, right now it’s important that
we join with our corporate partners who share our goals
and visions. I’m not sure how familiar you are with the
Accenture report getting to equal?

Kaplan: Yes, the report called Getting to Equal: The
Disability Inclusion Advantage.

Kennedy: Great, they found companies that participated
in the DEI and those that did not. And they actually
looked at their profitability, their total shareholder
returns over time. And what did they find? They found
that companies that led on disability inclusion actually
outperformed their peers and had greater shareholder
returns than other companies that chose not to make dis-
ability inclusion a top strategic priority. And so, with
that report, we then went to the leading institutional
investors around the country.

And now we have over 30 of many of the world’s top
pension plans who are now using their leverage, using
their power as shareholders to call on corporate America
to do more. So, the issue is not going away. It’s getting
stronger. And I think it’s important for people with dis-
abilities to become aware of the Disability Equality
Index, the airlines they fly, the restaurants, and hotels
that they patronize. And when they have a good experi-
ence, tell the people. I just want you to know that I fly
on American Airlines because you’re one of the leading
airlines for people with disabilities. And when that hap-
pens, organizations know that people are paying atten-
tion. You don’t need to be an elected official or a high
powered person to make a huge difference. 

Kaplan: Right. I don’t feel like I got a conclusive
answer, would you ever consider returning to politics
and what would you see your role being?

Kennedy: Well in many ways, I am sort of part of a
political movement, which is the disability rights move-
ment. I’m not an elected politician, but we are engaged
with policy makers at all stages of the government from
writing regulations, bills, testifying in different commit-
tees, to electing people. My real criteria, personally, is
where I think I can make the biggest difference. Where
is the biggest bang for the buck? And right now,
because of the relationships that I have with many of
these pension funds and these financial institutions and
corporations, I’m in a good spot to help accelerate the
uptake of the DEI and accelerate the advancement of
making disability inclusion the next chapter of ESG. So,
I’m not ruling anything out, but for right now, that’s
what I’m focused on. 

aapd.org
disabilityin.org

https://aapd.org
https://disabilityin.org
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As Dubai builds a global community surrounding
tourism and innovation, it strives to focus on accessibili-
ty to welcome all global travelers. Access Dubai invited
ABILITY Magazine to check it out.

Knowing the UAE’s high degree of safety protocols in
place made it easy to accept an invitation during the
2020 COVID-19. Before visitors can fly into Dubai,
travelers must have a PRC COVID-19 certificate to
enter the country. This means travelers on direct flights,
for example from the United States, are less likely to be
COVID-19 positive. This cannot be said for other travel
destinations.

The whirlwind trip started with the 5-star tour and stay
at the Oberoi hotel. Height, light and peace are the 3 pil-
lars of this international hotel chain. All rooms are larg-
er than standard however they seem much more spa-
cious with their design of high ceilings and oversized
wheelchair accessible bathrooms. Their indoor and out-
door dining combined with top chefs will delight any-
one choosing this hotel. 

Access in Progress
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Next experience the Platinum Heritage safari. The only
desert safari company in Dubai to offer wildlife drives
instead of dune bashing which is very environmentally
damaging. In fact, dune bashing is the leading cause to
severe desertification which is an environmental degra-
dation where desert vegetation and wildlife is lost. The
wildlife drives are conducted by our Conservation
Guides on set tracks in the Dubai Desert Conservation
Reserve where there is a focus on entertaining and edu-

cating guests with insights about the native fauna and
flora of the desert.

The Dubai Desert Conservation Reserve is the oldest
and one of the largest national parks in the UAE and
home to thousands of indigenous plant and animal
species. On behalf of every guest we make a donation
towards the conservation efforts of the reserve. We are
the only desert safari company with 100% full-time and
professionally trained Conservation Guides; this
promises that your desert experience is led by an expert
with plenty of knowledge and anecdotes about the
desert.

Three places every Dubai guest must visit are Barj
Khali, the Dubai Mall and the spectacular show Le
Perle, a one-of-a-kind Cirque du Soleil-esque produc-
tion. You may have caught Dubai’s light celebration that
went viral on social media as it rang in the 2021 new
year. The tallest building in the world, Burj Khalifa, had
a spectacular light, fountain and fireworks show.

The massive Dubai Mall includes over 1,300 stores, an
ice rink and an aquarium of sharks. (Yes, you can sub-
merge in a shark cage if you have the desire.)

The Le Perle show is an indoor aqua, aerial, acrobatic
show with high preforming motorcycle feats. The theme
is biased on two lovers and a pearl and is best under-
stood by you own imagination.

The experience on the ground can only be topped by a
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fly over onboard a Seawing’s water plane. The flight
tour has an accessible ramp to the plane. And travelers
able to transfer in tight spaces. It’s an thrill to take off
on water and seeing the bird’s eye view of what people
can do with the rights resources.

As a growing technology hub, Dubai hosted thousands
of visitors during the Gulf Information Technology
Exhibition (Gitex) Technology Week, the largest tech
conference in the region and the only in-person tech
expo in 2020.Exhibition (Gitex) Technology Week, the
largest tech conference in the region and the only in-per-
son tech expo in 2020. The expo boasted several inno-
vations to make the world more accessible, including
RightHear, an application Dubai will use in future expos
and throughout the UAE.Expo 2020 will incorporate
RightHere, winner of a tech startup incubator partner-
ship between Dubai Tourism, Accenture and Microsoft.

RightHear will serve as a prominent accessibility tool, a
wayfinder for people with blindness or low vision. Co-
founder and CEO Idan Meir has developed this applica-
tion to assist people that are blind to be have full navi-
gation within buildings through placed beacons called
Accessible Spots. At each Accessible Spot, the beacon
utilizes Bluetooth technology to transmit all of the rele-
vant information to the user’s smartphone. 

The smartphone app, in conjunction with VoiceOver or
TalkBack, then reads the information out loud to the
user. Because all of the Accessible Spots in a building
are strategically located, the user is always within range

and has access to information.[fl_builder_insert_layout
id="210612"]

The information is input, and updated, through an online
dashboard that the venue manager has total control of.
Managers can update the information as often as they
wish so the content that users hear is always relevant to
any current events going on in a certain Accessible Spot
or in the whole Accessible Zone. Right-Hear is an
advanced accessibility solution that allows people who
are blind or visually impaired to acquire better orienta-
tion in public spaces (mostly indoor).  RightHear is an
advanced accessibility solution that allows its users to
hear where they are, what’s there, and what’s around
them simply by pointing their smartphone in different
directions.

The RightHear solution has 3 main components:

Accessibility Spot (AS)

Every AS contains a tiny, smart, self-powered sensor
that uses Bluetooth technology to detect whenever a
user is nearby.

It can be easily installed anywhere, indoor and outdoor.
Accessible Spots can typically be found near entrances,
restrooms, elevators, stairs or any other point of interest
in the venues.

Mobile App – Key Features
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Free on iOS and Android.

CURRENT LOCATION –
Helpful, relevant information
about the AS location: open-
ing hours, services, nearby
obstacles, venue description,
special events etc.

360° ORIENTATION – Infor-
mation about the surround-
ings of the user’s current
location and about points of
interest nearby with clear
details about their direction
and distance.

LIVE ASSISTANT – A
local assistance representa-
tive that users can call for

further information about the venues and also for pro-
viding them physical guidance.

NEARBY ZONES – List of all Accessibility Zones (AZ)
nearby the user (sorted by distance). It also allows the
user to navigate to an AZ using 3rd party application (i.e.
Google Maps). When approaching the AZ’s entrance,
user will start receiving accessibility information.

Client Dashboard

A content management platform (CMS) which allows
the venue’s owner to manage the fleet of Accessibility
Spots and easily edit the accessibility information in
real-time. The content will be immediately updated and
available on the AS. Dashboard is available at right-
hear.com in the menu under “login”.

In addition to its GiTex expo, Dubai is currently build-
ing the largest World Expo and is also giving great
focus to accessibility. World Expo 2020 delayed its
opening to 2021 due to the pandemic. Expo 2020’s
accessibility features are under the guidance of Dr. Jen-
nifer Erin Camulli—a Senior Consultant and Autism
specialist at Universal Design. Jennifer brings 30 years
of experience working with people with special needs
and access needs. As an accessibility and inclusion con-
sultant, Dr. Camulli works for Expo 2020 Dubai as
Manager, People with Accessible Needs, to ensure the
built, digital, social and sensory environments will offer
full accessibility for all people with access needs. Dr.
Camulli developed a comprehensive building plan that
includes universal design, which all facets of disability
inclusion.

This trip is a small part of access Dubai, but should temp you to visit,

there is so much more to Dubai.  
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Conversation with Ian Harding about ableism, disability language,
future film projects and most kept secrets (Part 2)

Ian Harding is an actor, teen choice award winner,
author, and passionate bird lover. Besides being known
for playing Ezra Fitz, ‘America’s most beloved
pedophile,’ as he describes his role in the US show 
Pretty Little Liars, the 34-year-old is a passionate advo-
cate for people with lupus, an empathic son to a mother
with the chronic condition, and an ally to people with
disabilities around the globe. In the first part of this
interview, ABILITY’s Karina Sturm speaks with Ian
about his childhood in Germany, his acting career and
his work for the Lupus Foundation of America. For the
second part, Ian shares details about a future film pro-
ject, his most kept secrets, the items he would bring to a
deserted island, and we talk about disability language
and ableism. 

“You aren’t supposed to ask me complicated questions,”
I say half-way through my conversation with Ian, who
keeps turning the spotlight on me. He is much more

interested in the stories I have to tell, he says. I am not
used to being on the receiving end of an interview, but I
immediately feel like Ian is genuinely curious about my
experience with chronic illness and disability.

The fact that Ian treats every person he meets as his
equal is not the only thing that sets him apart from other
popular Hollywood actors. Ian has been a strong voice
for the Lupus Foundation of America since his acting
career took off and continues to work with other organi-
zations like Chronisch Cool, a German non-profit focus-
ing on people living with lupus and inflammatory bowel
diseases, to support people with chronic conditions and
disabilities around the globe. As a son to a mom living
with lupus, Ian dedicates more than his time and money
to support these charitable causes; he also serves as an
ally to the disability community by educating the people
around him about ableism and appropriate disability
language.
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Fighting ableism and stigma: Talking about disability
language

Karina Sturm: I just noticed that you know some things
about disability language as well

Ian Harding: I like to pretend that. (laughs) Then I get
into a room with people suffering from chronic illness-
es, and I realize I don’t know anything

Karina: Yes, and here is an example: You are not sup-
posed to say suffering

Ian: Oh, really?

(Ian changed his language after this point in the inter-
view)

Karina: It’s not really accepted by people with chronic
illnesses. It’s more that we live with a chronic illness
but don’t generally identify as ‘suffering’ all the time.

We are not defined by our chronic illness. But, of
course, not everyone agrees. We are all different.

Ian: Right. It’s a tough line to walk on, especially for
somebody who is not living with a chronic illness.
Knowing the proper verbiage is hard. For example, is it
‘living with’ or ‘fighting against?’

Karina: I get it. And people have different opinions
about the correct language too. Apparently, some
words are clearly offensive without a doubt, like ‘crip-
ple,’ for example. But then other words, like ‘suffer-
ing,’ aren’t as offensive to people with chronic illness-
es and disabilities.

Ian: Yeah. The other day, I heard somebody say, “This
person’s not crippled.” Isn’t it strange when you hear a
phrase where you’re like, “Wait a minute. Is this 1950?”

Karina: I’ve heard that a couple of times about myself.

Ian and Susanne are planning a film project featuring people with chronic illnesses around the globe. Photo by: Charlotta Becker
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Ian: Wow. What do you say to those people?

Karina: It’s complicated and depends on the circum-
stances and how offended I feel. If it is an older person,
and I get the impression he or she genuinely thought
they are using the right word, I might let it slip and
ignore it. But if I feel like the other person’s intention is
clearly to offend or hurt me, I correct them and try to
educate them about ableism and proper language

Ian: I had situations happen a couple of times in differ-
ent contexts where I felt I had to say something, espe-
cially because I have been very lucky and privileged in
many ways. So if I am in a conversation with a bunch of
people that don’t have a chronic illness, and they will
lean in at one point and say something like, “Yeah, I
don’t think it’s that bad,” I feel like it is my duty,
whether I’m talking about people living with chronic ill-
nesses or about misogyny or something similar, to be
the person that stands with that community, and not to
be the person that exacerbates the problem. And often, I
find that if I am the one to correct someone’s language,
it gets through.

Karina: I really appreciate you using your status to edu-
cate people about ableism

Ian: Did we just get completely off-track again?

Karina: Yes. (laughs) Now, let’s talk about your future
plans. I heard you will be involved in a documentary
featuring people with chronic illnesses. Can you tell me
a bit more about this?

Ian: Yes. So the film is something that came from work-
ing with my friend Susanna, who I met while in Ger-
many years ago. She has Crohn’s disease and was grap-
pling with how German society handles this disease. It
has to do with the bowels and excrements, and there’s a
lot of shame involved. Over the past couple of years,
she has worked hard to try and eradicate that shame
from her life by talking about it and by showing people
that it’s not weird or gross or abnormal. 

So we have this idea of doing a documentary where we
explore different people’s lives with these chronic ill-
nesses, some of which are more common–Crohn’s is not
a totally uncommon disease–but then also the extremely
rare ones. Telling those stories and doing it on a global
scale is something that is very interesting to us. Also,
often the narrative around people with chronic illnesses
is one where you hear the somber piano playing in the
background, and it feels like a bad Hallmark movie. We
want to flip that narrative. We’d love to show nuance,
how they live with their condition, but also how their
lives have been shaped by it. So some of it will not be
happy and inspiring. 

People love those narratives in a film: Stories about how
people overcame something. But it’s okay to say that a

person has really, really struggled but is still living a
decent life. They didn’t run a marathon when they were
told they’re never going to run again, but they have a
good and full life, regardless of whatever diagnosis they
got.

Karina: Do you know what ‘inspiration porn’ means?

Ian: Yes

Karina: Because that’s what you described a minute ago
as something you don’t want to do with your film. So
that’s cool.

Ian: Yeah. We don’t want to produce a film that makes
people feel bad about their achievements either. We’re
simply trying to inspire empathy and a balanced point of
view and empathize that it’s acceptable to lead a good,
decent life with a chronic illness, as opposed to being
‘the sick person that has climbed every peak over
12,000 feet in the world.’ If something makes me feel
bad about myself, as somebody who is ‘able-bodied,’
then I can’t imagine how somebody who, for example,
has Crohn’s disease but isn’t a world-champion power-
lifter must feel about these kinds of portrayals.

Karina: What’s your involvement in this documentary?
Are you going to be behind or in front of the camera?

Ian: I think a little bit of everything? Both Susanne and I
love to travel. So there’s something selfish about this.
We want to create a film, but we also want to go and see
the world. And we love the idea of meeting people in
different parts of the world. I am hoping I will be in
front of the camera for some of it. I remember growing
up, always loving those nature and Anthony Bourdain
documentaries, where he goes and meets people. That’s
always been exciting to me. It is believed that actors can
only be actors, not hosts. They can’t do both. But now,
that’s becoming increasingly untrue. So yes, I hope to
be in front of the camera, and Susanne, who does not
want to be in front of the camera, is slowly realizing that
she might be. (laughs) We also have an amazing team
behind the camera, which is good because when it
comes to producing, I do not have the mental fortitude
for it. We’re hoping to get that film project off the
ground in the coming year. It is a bit hard to travel dur-
ing a global pandemic, especially to meet with immuno-
compromised people. (Irony). It feels like the worst time
to try and plan something like this. But we know once
there’s a vaccine and we have different safety protocols
in place, and the numbers start to go down, we’re going
to make it happen.

Deserted islands, Heavy Metal and most kept
secrets

Karina: This all sounds really cool. Thanks for taking on
such a project. To finish this interview, I want people to
get to know you a little better. So I prepared some very
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random questions I hope you haven’t heard too many
times before

Ian: What do you think of plaid as a passion? (laughs)
Sorry, go ahead.

Karina: I have just started reading your book, and you
know I am in Chicago right now. The cardinal is the
official bird of Illinois and also a big part in some of
your book’s chapters. Can you tell me a story about
your favorite bird?

Ian: I have so many favorite birds because I attach expe-
riences with that bird. I saw my most recent favorite
bird right before the quarantine happened in the States.
My friend and I had seen that a LeConte’s thrasher was
spotted in this one area an hour and a half north of Los
Angeles.

So we took my Subaru four-wheel-drive car and went
out to the desert area. We flew down these back roads,
looking for it where it had last been spotted. And we’re
going up and over ditches and climbed over cacti. You
spend so much time preparing and looking for it that
you’re expecting it to be this amazing moment when
you actually see the bird. But then we didn’t see it all
day. And as we’re walking back to the car, it was
perched on the car. It was so fun to see the personality
of this bird and the way it moved. Just to give a com-
plex answer to a really easy question

Karina: No, this was interesting. Now, tell me about the
three items you would bring to a deserted island

Ian: Items, not creatures, right? Because two of them are
right here.

(Ian turns the camera around and shows me his two
dogs.)

This one is Mochi, the female, and this is Bailey.

Karina: So those were two of your items?

Ian: Great. What would I bring in terms of objects?
Whenever I get this question, I love the idea of just
accepting that you’re probably going to die.

If we just say, “You’re stuck on a deserted island.
Choose three items. Go!” I usually ask, “Can we go fur-
ther: Is there any hope of rescue?”

Karina: All right, there is no hope of rescue.

Ian: Good. This will be great for ABILITY Magazine.
(laughs) I would definitely bring a good, long book,
probably an ax to try and make a fire, and I think I
would also bring a photo album. There’s this one photo
album I’m thinking of in particular. It has all of the pic-
tures of family and friends and people from my past. So

I can look at that as I slowly waste away. (Chuckles). Or
at least I’d have something to burn to keep me warm.

Karina: (laughs) You would not do that

Ian: Well, that’s why I bring that huge book.

Karina: Yeah, that’s better.

Ian: So, what would you bring?

Karina: Oh, gosh. Why do you keep interviewing me?
Okay, let me think. I would probably bring good music,
likely Heavy Metal; something like In Flames.

Ian: Wait, wait, wait. Backtrack. What do you mean,
Heavy Metal? What bands?

Karina: I like In Flames, Children of Bottom, maybe
some Nightwish, Apocalyptica. I think I would need
that to survive.

Ian: What’s the most recent metal album you discovered
and that you loved but didn’t expect to love?–I am com-
pletely going away from the deserted island question
because I made it a bit grim, and I don’t think we need
to go there.

Karina: Halestorm! They have a very strong female
lead, which I appreciate.

Ian: What do you think of Bring Me the Horizon? Were
they a little too electronic for you?

Karina: I never listened to them, honestly

Ian: I enjoyed some of their earlier stuff. I’m the guy
that actually went to a Slipknot concert in high school.

Karina: Oh, nice. I’ve seen them live too.

Ian: What did you listen to in high school?

Karina: Mainly Linkin Park. That was basically the first
band that got me into Heavy Metal. I’m not sharing
what I listened to before because that’s embarrassing.

(I was a Backstreet Boys fan before…)

Ian: I do have a funny story related to Heavy Metal. I
was listening to Rage Against the Machine probably
two or three years ago in this gym in East LA. It’s a
very corporate gym. And Rage Against the Machine is
like the epitome of anti-corporate. I look up while doing
a chest press, pretending to work out, and I see the lead
singer of Rage Against the Machine.

So I was like, “Wait a minute.” But actually, I think he,
along with me and a bunch of other people left when we
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Ian and Susanne at a walk for lupus. Photo credit: Mira Long
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found out that the owner of the gym was donating to
Trump’s campaign. But that’s another story for another
time.

Karina: That was a good story! But I don’t want to keep
you too long, so I’ll just ask you two more questions if
that’s okay?

Ian: Yes, please.

Karina: If you could only speak one word today, what
would you say?

Ian: The first thing that comes to mind is love…

Karina: Awe, that’s so romantic.

Ian: …or, depending on whether I’m watching the news,
maybe Scheißkopf (roughly translates to shithead), but I
think that’s two words.

Karina: I’m not sure if anyone in Germany would actu-
ally use that word.

Ian: I feel like it’s an American thing where I just put
these two words together. Why don’t we stick with my
first answer?

Karina: Agreed. It was a bit better. (laughs) Okay. Here
comes my last question. What’s something you do in
secret that nobody should ever know about?

Ian: Of course you would ask that. What can I say that
is legal and won’t actually get me arrested? (laughs)

Especially in LA, we have this culture where you con-
stantly need to be on the hustle and where everyone
asks you, “What are you doing? What are you working
on?” And if you’re not hustling, you shouldn’t be here.
That’s the mentality. It’s encapsulated by these people
on Instagram that post things like #nodaysoff, which
sounds like a miserable existence. The thing that I do
sometimes is I’ll literally just take a whole day to read
a book. And it’s the most luxurious thing to do because
people have to work so hard, especially to live in these
huge cities. You know that. I live in LA; you live in
San Francisco. The fact that I can do this–being able to
just sit here, read a book, walk the dogs, talk to my
wife–makes me feel a little guilty. That’s what I would-
n’t want to post about on Instagram. You want to share
when you are traveling or, ‘This is what I’m working
on,’ or your new haircut–all these useless things. So
this is a long way of saying that I am the master of
doing nothing. This probably doesn’t make me look as
ambitious as I am.

Karina: No, this was great. And very honest

Ian: I hope that I didn’t disappoint you with my last
answer. You were probably looking for some great

soundbites. For example, you ask, “What’s something
that you do which nobody should know about?” And
without thinking, I answer, “Cannibalism!” (Laughs)

Karina: But I don’t feel like that’s what you are doing in
secret. Do you?

Ian: I don’t know. It depends on the day of the week.
(laughs) No, I’m kidding, for the record.

Karina: Yeah, I did get that, even though jokes are hard
to translate between languages

Ian: Oh, boy, people might think, “This guy is sadistic.
He is talking about burning photos of his family for
warmth.”

Karina: (laughs) I can add a little smiley for clarity if
you want to…

Ian: Like hashtag LOL

Karina: …but I feel like people will understand that you
were joking.

Ian: I don’t know.

Karina: I won’t make you sound shitty. Promise.

Ian: Thank you. I don’t know if this was what you need-
ed at all

Karina: It totally was, and I had a lot of fun. We should
do this again once your film has progressed a bit further.

Ian: Yeah, that’d be cool.

(Ian turns around and looks behind him).

I just realized this random plant behind me. (laughs)
Listen, thank you very much for your time. We’ll defi-
nitely be chatting soon once this film becomes a thing,
and hopefully it does

Karina: I really am looking forward to this. It sounds
like such a great project.

Ian: Yeah. Thank you so much. Have a good weekend!

Karina: Thank you! Have a good one. Bye

twitter.com/ianmharding

lupus.org

Read more about Ian in Part 1:
Conversation with Ian Harding about Germany, 

his acting career, and lupus advocacy

https://twitter.com/ianmharding
https://lupus.org


job fair that would accommodate deaf, hard of hearing
and deafblind students as well as a large number of
employers who were eager to connect with Gallaudet
students–but now in a virtual space.

In November of 2020, Gallaudet University, met with
the nonprofit organization ABILITY Corps, to discuss
the technical challenges: hosting a fully accessible virtu-
al job fair with secure multiple video connections
between remote students, sign language interpreters and
recruiters.

ABILITY Magazine spoke with key organizers, students
and employers that helped make Gallaudet’s Fall 2020
Job & Internship Fair a historic reality.
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For 150 years, Gallaudet University has been a trailblaz-
er and foremost authority on deaf and hard of hearing
education worldwide. 

Soon after COVID-19 took hold in early 2020, Gal-
laudet transitioned its campus to remote classes and was
faced with challenges to provide it’s typically in-person
student services. One of those services was Gallaudet’s
Job & Internship Fair, historically held semiannually on
Gallaudet’s campus. The expansive event, serving hun-
dreds of students, welcomed recruiters from Federal
government agencies, corporations and nonprofits from
around the United States and Canada.

Dedicated to providing the best for its student body,
Gallaudet was tasked with finding a new solution for its

Addressing a Virtual Challenge
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Covid-19’s Virtual Challenge

As Gallaudet was settling into a new normal of remote
work, there was talk among Gallaudet faculty of forgo-
ing their career fair altogether until the return of on-
campus activities, but Monica Garvin, Employer Rela-
tions Specialist at Gallaudet’s Career Center, wasn’t giv-
ing up. “There were actually conversations about not
having [a career and internship fair] at all, but I said,
‘No, we have to have one.’” Garvin explained, “This is
something we do semi-annually, and it is very important
that we still provide this service to our students.”

Zoom, the video conference application that exploded
with users during the pandemic, did not meet Gal-
laudet’s needs. “Usually, we would use Zoom as the
platform for classrooms or presentations, but one of the
challenges was that all of my employers, especially the
secure employer partners, are prohibited from using
Zoom,” Garvin said. Gallaudet’s largest employer is the
federal government, and they have high security stan-
dards, eradicating many options for possible platforms.
“I couldn’t find a platform that would meet our stu-
dent’s needs of having an interpreter as well as making
sure it was secure enough for our federal employer part-
ners. So, it was really frustrating.” 

Garvin spoke with a colleague at the National Institutes
of Health (NIH) about her frustration of not being able
to find an accessible and secure platform. The NIH
employer told Garvin that she had recently participated
in an ABILITY Job Fair [an online job fair for job seek-
ers with disabilities, a program of ABILITY Corps].
“She suggested ABILITY could maybe do [a job fair]
for us too.” Garvin reached out to ABILITY, and in a
matter of a few months, Gallaudet’s first virtual job fair
happened. “For me, the process wasn’t very complicat-
ed, but for ABILITY, it was,” Garvin said. “Because of
our needs, we had to make sure that we had access for
60+ interpreters and 33 employers.”

Gallaudet maintains the highest of standards for its stu-
dent services. “We’re the world’s only university where
all programs and services are specifically designed to
accommodate deaf and hard of hearing students. Our
campus is fully accessible regardless of knowledge of
American Sign Language (ASL). So, all programs are in
ASL, as well as English. If a student comes from a
mainstream background, and they are deaf but don’t
know ASL, we provide supports for them to make sure
that they are fully engaged with the community,” Garvin
said. This goes even further. If a student is not fluent in
ASL, but the professor giving the lecture is, Gallaudet
provides interpreters who will translate the signs into
spoken English for the student. 

As Gallaudet is the foremost authority in higher educa-
tion for deaf and hard of hearing students, it sets the
highest of standards for its programs. When Gallaudet
plans a career fair, they make sure they don’t only have

one interpreter for each employer; they have a team of
interpreters whether they are needed or not. ABILITY
took on the challenge of customizing their job fair sys-
tem to meet Gallaudet’s standards.

Making History

Gallaudet’s fair was a ground-breaking and historic
event in many ways. “No one has a (career fair) plat-
form like this that can accommodate people who need
ASL interpreters. With this platform, a recruiter can call
out and bring an interpreter into a meeting. Also, typical
job fairs have text messaging with an additional video to
turn on. Our platform has video all the time, audio, text,
transcription and much more.” states Marge Plasmier,
Lead Director of ABILITY Job Fair (AJF). 

“With the onset of COVID-19, nation-wide lockdowns,
telework, virtual career fairs, job interviews, and recruit-
ing have become the norm and new necessities. ABILI-
TY Corps is now offering AJF-SCORE. Presented as
the direct response to the challenges of COVID-19,
organizations can access the AJF platform for their cus-
tomized online career fairs. Thereby allowing for in-per-
son human experiences possible without the need to
travel with a fully accessible system. Gallaudet is lead-
ing the way in their ground-breaking, unique event,
which showed their level of commitment in helping
their students find internships and employment,” states
Lori Daley, representative of ABILITY Job Fair.

Video, Text, Captions and ASL: All Inclusive

ABILITY Job Fair is built from the ground up to have
accessible online job fairs for job seekers with disabili-
ties. However, working with Gallaudet University and
their predominately deaf students was a bit more chal-
lenging due to the large number of interpreters needed
for most recruiter meetings. AJF’s technology is unique
in that it is the only job fair platform that provides
video, real-time captions, text messaging, document
transfer and sign language interpreter connections. Job
Seeker candidates visit the job fair and click a button to
get in a queue to meet their desired recruiter. The
recruiter accepts the job seeker contact, and they both
meet in a secure, 1 to 1 video meeting. While they are
talking, a speech-to-text software transcribes the
recruiter’s speech in real-time. They can also use text
messages when needed. If the job seeker needs an ASL
interpreter, the recruiter then contacts a sign language
interpreter, and the next available one will be automati-
cally added to the meeting. This way, most job seeker
accessibility requirements can be met.

“Working with Gallaudet was definitely an experience
for us where we needed to grow along with it.” Said
Plasmier. “We were used to working with the accessibil-
ity features. But working with a job fair where the
majority of the students, if not all, will need sign lan-
guage interpreters was something that really caused us
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to grow to accommodate Gallaudet. There was a lot to
learn about how to build a job fair for Gallaudet or for
an organization that focused on people who are deaf, not
only deaf, but deafblind.”

Until working with Gallaudet, Plasmier did not realize
that people who are deafblind have a hearing interpreter
and a deaf interpreter. Plasmier explained, “ I had some
awareness of people who are deafblind, learning about
tactile ways of communicating, the different devices at
tech conferences like CSUN and learning about Haben
Girma who was with the Obama administration.¬–But
working with Gallaudet, I learned that deafblind stu-
dents require two kinds of interpreters working together.
For the job fair, a deafblind student needs to meet with a
recruiter. The deafblind student uses a Certified Deaf
Interpreter (CDI) and a Certified Hearing Interpreter
(CHI). The CDI translates to the (CHI). The CHI trans-
lates to the recruiter if the recruiter does not know ASL.
So, you have four people interacting, but two people,
the student and the recruiter, communicating.”

AJF-SCORE had to come up with a customized
approach and completely different process of connect-

ing the student, the interpreters and the recruiter. Plas-
mier described the process, “The deafblind students
clicked to connect with a CDI and communicated via
text or a device. Then the CDI contacted the recruiter,
and the recruiter connected with the CHI. So, adding
those extra steps to the process made the job fair plat-
form more accessible for deafblind students.”

Not everything went according to plan, but these little
bumps along the road also helped all behind-the-scenes
workers to grow. “One thing I learned about accessibili-
ty is that it is very fluid, and it is not a place you get to.
And then you become accessible. You have to keep on
moving and stretching and figuring out ways to accom-
modate people and take down those barriers. It’s an
ongoing process,” Plasmier said.

Results Matter

The outcome was great. More than 250 students attend-
ed the fair. Garvin reacted, “I personally think it was a
success, giving that it was the first time we were ever
doing this. One thing I like about the system is that the
students [had] to register. In person, we don’t require
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the students to register. But with the virtual fair, we had
that database of resumes so that the employer can fol-
low up with the students later when an opportunity
might come up,” Garvin explained.

Employer outcomes were important. The job fair includ-
ed 33 employers such as AARP, TSA, NSA, SAGE
Publishing and many more businesses, schools, non-
profits and federal agencies. One such participant was
from the Kennedy Krieger Institute, a decades old orga-
nization that focuses on improving the lives of children
and adolescents with developmental and physical dis-
abilities through patient care, research, special education
and community services. Jocelyn McCarty, Senior Tal-
ent Acquisition Partner in Human Resources, empha-
sized, “Accessibility and inclusion are some of the core
values of our company.” McCarty continued “Inter-
preters were readily available to assist, and numerous
training sessions and opportunities to practice were pro-
vided before the fair… we would like to build a strong
relationship in the future.”  McCarty was able to net-
work with students and get some familiarity. 

Additionally, Thomas Horejes, PhD, Associate Provost
for Student Success and Academic Quality at Gallaudet,
expressed gratitude, “We were extremely honored to be
a part of this effort and look forward to strengthening
our partnership with ABILITY in the shared pursuit on
advancing access and inclusion for all.” 

November’s job fair won’t be the last of its kind. With
all the knowledge gained and hurdles overcome, Gal-
laudet University and ABILITY will team up again to
provide several more opportunities for internships and
employment to Gallaudet students, and will continue to
write history by removing access barriers so that the
only factor that really matters is human connection. 

Focus on Students

Gallaudet University is the
only university in the US
with a main focus on
accessibility for students
who are deaf* and hard of
hearing. Recently por-
trayed in the Netflix docu-
mentary series Deaf U,
Gallaudet has gained more
public awareness, specifi-
cally from a hearing audi-
ence. Since the focus of
Gallaudet’s Internship &
Job Fair was student
focused, it is important to
understand students’ expe-
riences both in the univer-
sity setting and the job fair.

ANGELA ROGERS 

“I am a Chinese-American and Deaf adoptee from
China,” the 23-year-old Gallaudet student said. She
decided to study at Gallaudet to grow and learn more
about Deaf culture and her purpose. “I never went to
Deaf schools nor interacted with many Deaf people at
once. So, this university gave me a taste of what Deaf
culture and Deaf people are like, so I can learn and
bring some of it into the hearing world to educate hear-
ing people about accessibility.”

When asked to explain Deaf culture to the hearing
world, she responded, “there are various types of Deaf
people who have their preferred way of communication
since they have different levels of hearing loss. Some
Deaf people have good hearing, so they might prefer to
speak instead of signing. While some hard of hearing
people are still learning sign language, they will have
Deaf interpreters to help them understand the signs.
Some Deaf people who are fluent in sign language will
prefer signing,” she explained. Deaf culture is unique
and diverse due to the different communication styles.

“ASL is a visual language that has a story-telling feel-
ing. We use hands to communicate, and our eyes are our
advantage to observe and notice things. We want hear-
ing people to understand that just because we cannot
hear, (that) does not mean that we are disabled. In fact,
we are as able-bodied as hearing people. It is just that
our communication is different compared to hearing
people’s spoken language. Hearing people should not
assume that they are better and become ‘saviors’ for
Deaf people. Deaf people do not need their help to cure
their ears.”

Attending a school with most of their students being
deaf or hard of hearing, Angela said she feels like she
almost belongs because communication is much easier,
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and she is able to make friends. “However, I do feel I
am sort of different because a lot of Deaf students knew
each other from well-known Deaf schools, and I am not
one of them.”

Recently, she graduated with degrees in International
Studies and Government with summa cum laude.
Besides being a great student, she is also involved in
many of the organizations on campus. She took on lead-
ership roles as a Senator, President, Vice President and
Student Advisor. 

Angela is working part-time at the university as an Eng-
lish coach and will be interning with the National Asso-
ciation of the Deaf (NAD) soon, but is still looking for
full-time employment. Therefore, she took part in the
university’s job fair. “I attended the job fair because
these organizations and agencies are providing opportu-
nities for deaf and hard of hearing people to be
employed in various departments.” Angela appreciated
the accessibility features the job fair provided and that
communication with employers was much easier than
usual. “I just need an ASL interpreter for hearing inter-
viewers, and they did a great job fulfilling the require-
ment by providing interpreters already when I clicked
on several logos.” She feels that the job fair was differ-
ent from other employment opportunities mainly
because the technology provided all the accessibility
while allowing her to be at home and not physically
attend an interview. 

She spoke with a publishing company that initially
struggled to connect with the ASL interpreter. However,
the option to switch from video chat to text messaging
was provided, and therefore, Angela was still able to
communicate with the recruiter. Her second interview
was with a federal agency whose interviewer was deaf
as well – no interpreter was needed. And lastly, she
communicated with a second federal agency using an
ASL interpreter without any problems. “I was satisfied
with the outcome related to accessibility, but I do not
know about other people who have more accessibility
needs. They may have a different opinion about this vir-
tual job fair.”

DREEK FAUST 

Dreek is a 24-year-old Biology student in his 4th under-
graduate year at Gallaudet. After finding his passion for
writing in high school, he decided Gallaudet would be the
right next step to improve his skills. “I wanted to learn
how to write better and to be a better person,” he said. 

Before he attended Gallaudet, Dreek was in mainstream
schools where he felt lonely. “Many students did not
bother to be my study buddy or friend. I really did not
have any experience interacting with hearing people at
my mainstreams. I had deaf friends at my mainstreams,
but I was separated from them as I was told I am too
smart for the classes with deaf friends. I was just spend-

ing a lot of time on math, as I had yet to learn how to
write and read. I was illiterate for almost my full child-
hood,” Dreek said. 

He started studying at Gallaudet in 2016 and is the first
generation in his family to go to college. “I enjoy study-
ing biology at Gallaudet University because it got more
challenging for me to learn. And I can fully understand
the lectures through sign language and not by reading
textbooks all the time like I experienced in mainstream
schools. Gallaudet University is the world where I can
be myself and happy,” Dreek explained. 

As compared to his previous schools, Dreek didn’t need
any accommodations at Gallaudet since everyone com-
municates in ASL. “Throughout my mainstream experi-
ence, I had to be accompanied by an interpreter all the
time. Gallaudet is entirely inverse to that as everyone is
naturally talking in sign language,” he said. “And ASL
has many accents. For instance, I am signing too fast
even though I am a southerner that’s supposed to sign
slow.”

Dreek views Deaf culture is the light in the silent world.
“You can survive in the silent world by feeling and see-
ing without association to sounds. For example, you
might want to throw something at people to get their
attention. Everything in the deaf culture is about vision,
not sounds,” he explained.

Dreek participated in the virtual job fair because he was
worried he wouldn’t find employment even with a col-
lege degree. “I know I am at much risk for not getting a
job, as I heard the rumor of a deaf woman with a college
degree who still has not found a job even though she
applied for more than 300 jobs in New York. I want to
find a job that understands I am identifying as a deaf
person so that I am going to be protected in the job.”

He calls it the “power of accessibility” to be able to con-
nect with the recruiters through the virtual platform that
offers transcripts in real-time because he likes to read
fast. “I told them that we did not have to wait patiently
for the interpreter to arrive. I will be fine if they speak
into the microphone that converts speech into life tran-
scription. So, we went on with it, and we had fun talking
to each other.” It’s a bit challenging for Dreek to talk to
employers who don’t know much about communication
with deaf people. “Many employers don’t know what to
do next. I had to teach them to just write down the
words or speak into the headphones that will convert the
voice into words.” He talked to a non-profit organiza-
tion in Chicago and enjoyed the conversation with them.
“I am considering the job offering once I graduate.”

JUDY YANG 

Judy, a 22-year-old student, is pursuing a Science Math-
ematics degree with a minor in Risk Management and
Insurance. She is in her 4th year at Gallaudet. “I’m the
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first generation who was born in America and also the
first generation of being deaf in my whole hearing fami-
ly, except my little brother who’s also deaf and a high
schooler,” Judy said. Before Gallaudet, she attended a
mainstream school with a program for deaf students. 

She decided to study at Gallaudet University for two
reasons. “I grew up in a mainstream school and hearing
community my whole life, which means I have to rely
on my cochlear implant to hear what my hearing family
or friends say. Also, I had no idea what deaf culture is. I
wanted to explore who I am and whether I am proud of
being deaf,” Judy explained. 

Gallaudet amazes her, Judy said, because wherever she
looks, she sees deaf people, and they all use ASL to
communicate. Therefore, she doesn’t have a language
barrier. “It makes me feel like I am free or that I can
take a break from the hearing world.” Judy appreciates
the support she receives in any area of her life and
explained that once you enter Gallaudet, your life will
be very different from the rest of the world. 

“You will feel like this place is really silent because
everyone uses sign language 24/7 everywhere. You will
learn a lot about deaf culture, and deaf people from dif-
ferent states have their own accent in ASL. Also, this
place is very deaf-friendly. That’s why I love to be a stu-
dent at Gallaudet University. This place makes me feel
like I belong, and it defines who I am and what I am,”
she said. 

Judy attended Gallaudet’s virtual job fair to find an
employer that relates to her major and minor. “The
Career Center is always ready to provide what people
need for accessibility. Almost every booth had an inter-
preter, which meant I didn’t need an interpreter with me
all day. This was really nice and odd for me because I’m
used to having an interpreter around me all day long

when I am in hearing places.”

She spoke with recruiters from Procter & Gamble, the
Federal Aviation Administration and a few other
employers she was interested in. “I was very satisfied
with the communication with them through the inter-
preter,” she said. 

AUSTIN ISAAC – GALLAUDET ALUMNUS

Austin Isaac, a 23-year-old Gallaudet graduate living in
Indiana, works as a camera operator at a local TV com-
pany and is also a Certified Deaf Interpreter. “I happened
to stumble across a posting on Facebook from a local TV
producer and asked him if he would like to have an
assistant on his team, and he accepted,” Austin said. 

At Gallaudet, he was a Communications Studies stu-
dent. When asked why he studied at Gallaudet, he said,
“Deaf community, of course. It is honestly one of the
best universities I have attended! Gallaudet University
is to be with my own ‘kind.’” 

The part about Gallaudet he values the most is their
inclusion of the Deaf community and the events they set
up to bring them closer together as one. “It feels like a
family to you,” he said. Compared to the schools he
went to before, the most significant difference at Gal-
laudet is that you see ASL everywhere, he said. Interact-
ing with other deaf students fosters a sense of belonging
for him. “Other schools are just more snobby and don’t
care about including you in anything,” Austin said. 

Austin wears a cochlear implant and therefore doesn’t
have accessibility needs overall. His way of communi-
cation is different and rare, he explained. “You are not
always going to find someone who is able to talk and
sign at the same time. When you are signing, you are
required to look at the person because if you do not
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have direct eye contact, you will make them feel like
you are not interested.”

Austin graduated from Gallaudet and participated in the
job fair as alumnus. He was interviewed to become a
production assistant with a production company and an
ASL tutor but faced some tech challenges. “It took like
three hours to get the system back up in order to actual-
ly talk with the recruiters. It kept kicking everyone out.”

For him, the only real difference compared to other job
fairs he attended was that this one was fully online. He
didn’t have any accessibility requirements. “I talked
with the recruiters since I am able to hear them,” he
explained. “But yes, other job fairs don’t have inter-
preters.”

Gallaudet University, a Flourishing Community for
Accessibility and Deaf Culture

In a world designed for hearing people, it can be chal-
lenging for deaf students to navigate college or communi-
cate with their peers, who often don’t know much about
different verbal and non-verbal cues deaf people use to
speak with one another. Accessibility is not always a
given when deaf students attend higher education. 

At Gallaudet, Deaf culture is embraced. Since 1864, the
university has been improving accessibility for their
deaf students. Gallaudet University sits in the center of
Washington, D.C., on 99 beautiful acres. Founded by an
Act of Congress and signed by President Abraham Lin-
coln, Gallaudet University has now become the leading
university for deaf and hard of hearing students from
around the world. It is also the home of the award-win-
ning Kellogg Conference Hotel, a world-class property
and meeting site. Some well-known alumni from Gal-
laudet include actors and advocates such as Marlee
Matlin, Nyle DiMarco and Shoshannah Stern. Further-

more, something many people do not know: the football
huddle was invented by Gallaudet. When Gallaudet’s
players noticed their opponents tried to read their signs
in order to predict their plays, they gathered together to
avoid giving the opponent an advantage. 

Today, Gallaudet University is seen as the most impor-
tant resource for deaf people. It’s the only university in
the country that’s fully accessible for deaf and hard of
hearing people, and the whole university is designed to
be “responsive and expressive of the rich relationship
between deaf and hard of hearing experiences and the
built environment.”

Gallaudet’s campus is tailored to their deaf students,
predominately to allow for easier communication. Most
spaces in the hearing world are designed by and for
hearing people. However, since many people communi-
cate differently including ASL or lip reading, they have
varying ways to change their surroundings to fit their
culture and line of sight. At Gallaudet, seating, lighting
and furniture are rearranged to improve visual commu-
nication and connection between the students.  For
example, buildings are very open, so they are bright and
allow students  on the ground floor to communicate
with someone on the third floor. It’s all designed to pro-
vide a maximum of visualization for communication.
This unique architecture was developed at Gallaudet
and is known as DeafSpace.

With Gallaudet's first virtual job fair, the university
removed one more barrier for their deaf students and
continues to lead the way to an inclusive environment
for deaf people. This historic event has shown that with
enough effort and a team willing to navigate challenges,
it is possible to create accessibility for all.

by Karina Ulrike Sturm 

Gallaudet.edu

Gallaudet invented the huddle

https://gallaudet.edu
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Actor, Producer, Mentor
For the entire world, 2020 brought new challenges. For CJ Jones, 2020 brought
opportunity to live his passion. Having a decades long career as a deaf comedian,
actor, entertainer, writer, director and producer, Jones is using his wealth of knowl-
edge and experience in the entertainment industry to give back. He’s seen the need
for education, accessibility and representation of deaf people and people with other
disabilities in entertainment. His mission is to be a force for progressive change and
support for up-and-coming talent.

As a legendary deaf comedian, Jones developed three one-man shows and toured the
US, Japan, Sweden, Australia, Ecuador, and Canada. He co-wrote and directed six
classic fairytales for children’s television, a series called Once Upon A Sign. Jones
produced the International Sign Language Theater Festival, which hosted theater
artists from all over the US, Russia, and Mexico. 



ABILITY   53



54    ABILITY

On the screen, Jones played Joseph in the 2017 summer
hit, Baby Driver. This role made Jones the first black
deaf actor in an international blockbuster. In 2017, he
played Uriah, a leading role, in the indie horror film
Door in the Woods, for which he won best actor at the
Nashville Film Festival. Jones played Odin Branch in
Stephen King’s Castle Rock, a HULU Original series.
Jones has been featured on United Shades of America
with W. Kamau Bell, in 2018, and on Larry King Now
in 2019.

His upcoming work will include Avatar 2 with James
Cameron, but not only as a cast member. Jones was
commissioned to create the Na’vi Sign Language for the
Na’vi people, fictional alien characters in Avatar.
Jones’ passion goes beyond his entertainment career. He
said, “I’m an actor, director, producer, writer, musician,
and I love to travel the world. My biggest passion is to
make the world a better place for everyone and to have
their dreams come true. That’s been my passion. That’s
been my vision.” 

To follow his passion in 2020, Jones founded Sign
World Studios to write, develop, and produce movies.
He also launched, Elevate, a nonprofit organization with
mission is to create post-production training program
for the Deaf and Hard of Hearing. 

Jones explained, “The goal is to work with above-the-
line and below-the-line films and production, doing pro-
fessional work and working with individuals to be
trained in their careers, from writers, producers, direc-
tors, actors. The whole point is to show and share the
Deaf cultural stories that are being told. Those stories
are very important to show the world how we survived,
how we share love, how we share fun and how we

work, how deaf and hearing people work together in the
world, going through struggles and succeeding. It’s the
same thing as what hearing people are doing, but the
culture shares a lot of powerful stories from the past and
to the present. And the issue of accessibility is extreme-
ly important in showing equality and diversity in the
world that with everything that’s going on right now.”
Jones realized the lack of access in the entertainment
during his first TV audition for the sitcom, A Different
World. “There was no interpreter. And we were wonder-
ing how communication could be facilitated. That was a
big impact for me. Prior to that, I was involved as an
actor with the National Theatre of the Deaf, where there
were actors that also interpreted, which were easy to
accompany to my own events, and things of that nature
with the company.”

“Being on my own in entertainment industry in Holly-
wood, there was a lot missing with providing interpret-
ing services and gaps of understanding how to commu-
nicate with the deaf individual. And there’s a lack of
written roles and a lack of deaf actors. And that really
impacted me a long time ago.”

“But now, I’m starting to see doors opening. Opportuni-
ties are happening, and I’m recognizing there’s more
diversity and inclusion right now. Accessibility is start-
ing to get recognized. Black Lives Matter is a signifi-
cant topical issue that’s happening right now. So, a lot of
things are moving full steam ahead. And I’m excited
and showing how important it is that because of the
virus and everything that’s happening, that accessibility
is the front line, visual issue in front of us.”

Jones sees a greater need to see accessibility is critical.
“Because what’s important for our lives, our career,

Ryan O’Connell and CJ Jones at the Easterseals Disability Film Challenge
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having accessibility to food, to shopping, having acces-
sibility to television captioning, having interpreters
being available–Having that accessibility creates equali-
ty and a level of comfort instead of having to struggle
and go through challenges.”

“That ‘struggle’ is not the appropriate way,” Jones con-
tinued. “It shouldn’t be the term struggle, shouldn’t
even be a part of our vernacular or vocabulary. Our term
should be ‘ability’. Ability to grow. Ability to survive
through challenges and working together hand in hand
to succeed.”

In Jones’ view, ADA has made somewhat of an impact,
but more awareness and exposure is needed. He
explained, “There needs to be much more dialogue in
every part of the industry in Hollywood and in the com-
panies–of what the ADA really means. Bring folks with
disabilities who are able. Bringing them and exposing
them and establishing a forum so that people and pro-
duction companies can see that, not only are they talent-
ed–but looking beyond the disability–that they can do
the job. I do see that there’s been a lot of changes that
have been made since, but there’s still more work to be
done.” Jones further asserted, “There needs to be expo-
sure of the ADA to all individuals everywhere around
the world.”

In his work at Sign World Studios, Jones exposes the
industry to these different perspectives by “…hosting
panel discussions, bringing in experts and educating

the industry as to how the disabled community, the
deaf and hard of hearing community come together.
They provide knowledge and strategize ways for actors
to be successful.”

Jones said, “Having that panel discussion is one option.
Having mentors working in different parts of the indus-
try is a goal of mine that I intend to work on, to give
that sense of knowledge, not only for the industry as it
relates to deaf and hard of hearing, but also disabled
folks as well.”

Also important to Jones is communicating this message
more broadly through “… magazine publications, being
visible on the news and different programs, any medium
in which you can provide this information. Really, it’s
about making noise.”

Performing and Sharing Deaf Culture
“All folks in the deaf community really praise those
hearing individuals who want to learn sign (language),
who want to become a part of the deaf community. We
always appreciate and praise these individuals. It’s so
important to bring both worlds and bridge them togeth-
er. That is the key. 

“You (can) start with exposing young children. I’ve
been doing that for many, many years as a performer
and a one-man act traveling from entertaining children,
elementary school age to high school and K through 12
and college. And I always perform, and I provide an edu-

https://abilitye.com
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cational piece in my work about deaf culture, about my
upbringing using humor and funny things that happened
along the way. So, let people really give a thought of
“Wow! If he can succeed and do this and so can I.’”
As part of Jones’ work, he helps expand the minds of
children. “Children are innocent, and they may feel a
sense of commonality with the exposure. And so, they
grow up with an attitude of “it’s not about the disability
or the barrier”, it’s what we do. And we’re looked on as
humans. And I still do this to this day. I teach children of
deaf parents, other children, children of their parents
who want to be a part of the deaf culture. They feel com-
fortable. I welcome them to be involved. So, we’re
growing.” 

Jones related this to the entertainment industry, “And
that’s an example of maybe having hearing actors, chil-
dren and deaf actors working together or other disabled
groups, individuals with disabilities, getting together,
having workshops and having fun together.”

This interaction could cause a profound change
described Jones, “Those children will be strong and
powerful and will shift their hearts and minds and able
to work. And that starts now. That educating and expo-
sure starts now. Their minds and their hearts will open
and there won’t be this ‘Oh, I need to learn. I need to
get training.’ There’ll be none of that because it started
at a young age.”

Jones, himself, evolved as a strong child. He was born
in St. Louis, MO, one of seven hearing children born to
Deaf parents who communicate in American Sign Lan-
guage (ASL). At age 7 he contracted spinal meningitis,
and consequently lost his hearing. After becoming deaf,
Jones attended Missouri School for the Deaf (MSD),
and was taught in his first language, ASL. After his ill-

ness, Jones’ residual hearing was too good to qualify for
MSD. So, his father, Clarence, fought the Missouri
school system to get Jones a place in the all deaf school.
In this communication rich environment, he progressed
from being a shy hearing boy into a deaf leader. As a
powerful young man, Jones was class president, a cub
scout, varsity football quarterback, a state pole vault
record holder, and voted class valedictorian.

Elevate

The “Elevate” logo hovers over Jones on screens during
his online meetings. Elevate is a nonprofit through
which Jones educates, advocates and facilitates commu-
nication. He commented, “(Elevate) means to bring up,
to rise up for deaf, hard of hearing individuals with dis-
abilities to be able to achieve their dreams.” 
Jones described how his organization elevates. “So,
what we’re doing now is we’re teaching acting. We’re
training. For those who want to learn editing in the
entertainment industry–imaging, 2D, 3-D imaging, all
those programs that will help and enable these individu-
als to become employed either for our company or any-
where in the entertainment industry. We’re also teaching
writing, how to do script writing, how to do produc-
tions, all of that.” 

He continued, “That’s the goal of Elevate. Workshops,
panel discussions, engaging in collaboration and collab-
orating with abilities as an example, creating stories,
creating awareness and working with the industry in
collaboration so that our discussions, our stories become
clear and educational. And especially it brings two
worlds together of all colors no matter what. That’s my
passion.”

signworldstudios.com

CJ played Joseph in the 2017 summer hit “Baby Driver”
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What is the impact of visual social
media on the integration of people
with disabilities to our societies? 

As a person without a disability, it is often difficult to
understand the daily inconveniences faced by people with
disabilities. I’m not proud to say that my understanding
of accessibility started and ended with ramps in buildings
and buttons to open automatic doors. It wasn’t until very
recently that I learned what exactly accessibility encom-
passed. In our new digital media focused society, accessi-
bility online has become an issue disability advocates are
constantly fighting for. Whether it’s an application that
allows websites to be read out to blind individuals or
dyslexia-friendly word-formatting, the issues of individu-
als with a disability have taken a back seat in the online
community. The vast majority of people without disabili-
ty, myself included, take for granted the fact that the
world, both online and physical, was made for them.
They are the blueprint. This in essence, is the digital
divide, that is invisible yet extremely penetrant. 

The use of visual social media by disability advocates
has forced us to look at our unconscious bias face-on and
deal with its repercussions. Social media have the special
ability to spotlight the hurts and grievances of individu-
als with disabilities and give them the visibility that they
previously lacked. The once silenced story of their lack
of equal opportunities has been given a chance to emerge
and make an impact through movements on social
media. Not only that, but social media has allowed indi-
viduals with a disability to reconstruct the long-standing
views that disability is equatable to inadequacy. 

People may sneer and joke about “influencer” culture,
but there is no denying that it has had a tremendous
impact on the evolution of disability advocacy. Tess
Daly, for example, is an incredible makeup artist and
fashion blogger based in Sheffield, England, but what
makes her even more accomplished is her use of social
media to bring awareness to disabilities. Tess was born
with spinal muscular atrophy type 2 and has spent her
life in a wheelchair. Despite her physical disability, Tess
has used her story and skills to show the world that her
disability isn’t a hindrance to her dreams. She currently
boasts over 200,000 followers on her Instagram. Tess’s
story is just one of the many examples of how social
media has impacted the nature of advocacy. Platforms
like Instagram and Twitter have allowed for the voices
of actual disabled individuals to be heard and shared. 

One of my favorite influencers that I watch on
YouTube is Molly Burke. Molly Burke is a wonderful
ball of sunshine that has been proving to her audience
that despite being blind she can do anything a seeing
person can do. Her channel includes challenges of her
painting, doing her makeup and performing stunts with
other YouTubers. Most of the time her comments are

filled with people in awe of the fact that she is so “nor-
mal”. But that’s exactly what Molly is fighting against.
She is using her platform to show that normalcy is a
concept biased against disabled people. Molly being
blind and doing seemingly “normal” things shouldn’t be
shocking, but because we as a society have been condi-
tioned into thinking that disabled people are more or
less helpless, it shocks us. Digital media has the power
to change the fabric of society. People like Molly and
Tess are helping revise centuries-long misconceptions
about what disability looks like.   

I truly hope that we, the younger generation, can use our
own platforms to advocate for the unheard, the silenced
and historically marginalized.    

by Kasturi Sarkar

Advocates Among Us
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I truly hope that we, the younger gen-

eration, can use our own platforms to

advocate for the unheard, the silenced

and historically marginalized. 

Within the realm of visual social media, an individual,
regardless of the limit in one's ability, is allowed the
right of authentic self-representation. Media is adapting
beyond textual and visual uses, which means the media
sphere is ever-evolving to meet individual needs. In a
way, we're seeing media that can genuinely account for
the many aspects of people's identities, which are also
ever-evolving in a similar sense. In our current year of
2020 alone, the amount of media outlets disposable on a
global scale is immense, with numerous user personal-
ization capabilities. This increase of capabilities is inclu-
sive to those with disabilities rather than exclusive, as
most of society might believe. Technological advances
have allowed for progress in increasing access to social
media to a wide variety of individuals with disabilities.
For example, websites such as Usabilitygeek.com and
Inclusivecitymaker.com offer a list of resources for indi-
viduals with a wide range of disabilities.

Visual social media plays the paradigm of both regard-
ing how in its capabilities, seen within apps such as
Instagram and Twitter, to name a few, have allowed the
public to represent their respective social groups and
their vices/ opinions fairly. Meaning that the power to
change definitions within one's visual media use active-
ly helps reflect and create concepts of belonging and
potentially helps connect and create social groups via
the internet. This sense of belonging and community
within visual media is how the integration of changing
the societal view on concepts of disability begins.

However, this understanding of media leads to another
aspect of encompassed duties, assisting in coping. A
majority of visual and verbal coping techniques that are
usually present in media is through humor. The use of
humor as a coping mechanism has been of use for cen-
turies, and in a way, helping us as human beings to
frame and make light of a situation based on how we
perceive what is happening around us and create a sense
of belonging. This factor of belonging is essential when
we consider how media plays in the lives of those with
physical or mental disabilities in particular. Coping
through humor can become an important tool for build-
ing confidence, and confidence in the community of
those with disabilities potentially increases the volume
of visual media as a significant benefit to those looking
for ways of manifesting the thoughts, values, and ideas
to those close and the general public at times.

Stigma is an ugly but common factor that this world has
seen based on bias and misunderstanding. Visual social
media opens the door to change these definitions for
oneself and for anyone to take those first few steps to

create a better space of representation through the lens
of the individual experiencing the quoted disability.
Through media, we see a normalization of acceptance
and a gateway that can integrate critical aspects within
many lives, including those with disabilities, to display
and foster self-interpretation methods. These practices
within personal digital media concepts create a digital
space that is primarily safe of unsolicited bias for many
as long as digital space and media remain accessible to
the public.

by Spenser Staggers-Elmore 
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Visual social media has allowed users around the world
to interact with individuals of different cultures and
backgrounds while shedding light on their struggles.
Those without disabilities often have the preconceived
notion that those with disabilities often struggle to
become independent and successful. However, people
with disabilities now have powerful platforms to reshape
this ableist narrative by sharing their stories and strug-
gles. For example, YouTube is a powerful platform that
allows people with disabilities to talk about their experi-
ences. These platforms allow people with disabilities to

form a community where they can feel supported by
others who share similar experiences. Additionally,
social media helps make people with disabilities become
more prominent figures. Many people with disabilities
have become influencers such as Jillian Mercado. She is
not only an activist but also a model who features her
wheelchair prominently in photoshoots. She also raises
awareness about the discrimination of people with dis-
abilities. Another popular disabled influencer is Kait-
lyn Dobrow. She is a disability rights activist and a
make-up artist with a significant following on Insta-
gram. She describes her life as a quadruple amputee
while showcasing her skills as an artist. The success
stories of people like Jillian Mercado and Kaitlyn
Dobrow help disrupt the ableist narrative while provid-
ing role models to those struggling to come to terms
with their disabilities.

Social media can also shed light on unique experiences
that abled people do not experience. For example,
YouTube influencers Squirmy and Grubs highlight the
lifestyle of a couple in which one person is disabled and
one person is abled. This YouTube channel initially just
started as a way of sharing a unique lifestyle but quickly
gained momentum. Now these influencers run a non-
profit organization that helps provide helpful technology
to those with muscular dystrophy. These types of
YouTube channels showcase unique stories that help
abled people better understand disabled people and
engage in discussions about how society often discrimi-
nates against those with disabilities.

Social media also allows users to reach thousands of
people enabling those with disabilities to spread their
message to a much larger audience and engage in mean-
ingful discussions through features such as commenting.
For example, the hashtag features on social media plat-
forms like Instagram and Twitter help users to build
communities and connect with other individuals to
deconstruct the ableist narrative. Hashtags like disabled
and disabilities are most commonly used to spread
awareness. For example, activist Annie Segarra high-
lights stories of individuals with varying disabilities as
well as struggles that abled people might not even think
about. She uses both Twitter and YouTube to share this
message and engage in discussion. Social media also
enables people with disabilities to support each other
online such as Alice Wong, the founder of the Disabled
Visibility Project (DVP). She compiles the stories of
people with disabilities and moderates Facebook groups
that discuss issues related to disabilities. Social media
allows those with disabilities to support each other
online to portray the realities of being disabled on their
own terms. Therefore, social media empowers those
with disabilities to find a supportive community and
share their stories to combat discrimination and the per-
petuated ableist narrative. 

by Arushi Sahay
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A C R O S S

1. Avril Lavigne’s Foundation for serious illnesses or disabilities
4. African American lady who made sign language her career, 
Dia ____

10. “March of the Penguins” backdrop
12. “If you’re going to ___ Francisco” Scott McKenzie
13. Acronym for a major disability advocacy event 2016 event 

held in Washington DC
14. Great peaceful protester who won independence for India
15. “Hey, what’s the big ___?”
16. Long, long time
17. Limping, say
19. Neither’s partner
20. “Malcolm X” director
22. App for listening to ebooks, documents and web pages
23. “Teenage Mutant ___ Turtles”
26. Pixel density, abbr.
28. Express love for
29. Chitchat
30. Sci Fi classic
31. Song written by Avril Lavigne for her Foundation
33. Coming together
35. Humor
37. Historic time period
38. Golf ball position
39. Approval word
40. Cashew, e.g.
41. Smiles
42. Vampire slayer
43. “Lord of the Rings” character
44. Bounce back
46. Daniel Day Lewis film Irishman born with CP, 3 words
48. Before, in the beginning
49. Keyword in ADA legislation
50. “Small screen” award
51. Hair style

D O W N

1. “Everybody Loves Raymond” star who helped his wife through 
cancer and does charity golf events, Ray ____

2. “Charlie’s Angels” actress who started her own charitable 
foundation, Begin Today for Tomorrow (first name)

3. Communication medium for deaf people 2 words
4. Spirit
5. Word ending for “bull” or “fool”
6. Follow
7. Trendy
8. Comprehensive as an interview, 2 words
9. Astounding
11. Golden state,  abbr.
15. Personal statement intro. 2 words
18. Role playing
21. Friends
24. “Brady Bunch” girl
25. Disability talent source for the entertainment industry
27. Word joke
31. First comedian to appear on The Late Show with David 

Letterman. Chris ____
32. At a future time
34. Sardines container
35. Civil Rights activist and Martin Luther King supporter and advis-
er to President Kennedy, Harris _____
36. Lovers’ appointments
39. View from Tampa
42. “Ugly ___” - TV show
45. Ad ___ committee
46. “And here’s to you, __ Robinson”
47. “A Nightmare on ___ Street”
48. Letter addition

ABILITY 63

answers on page 64

https://hercjobs.org


64 ABILITY

ROCKSGAITIRIRA
OAICESANNM
MGMGANDHIIDEA
AEONILAMEZ
NORLEEBCAPTI
OOAUTTN

NINJADPIHUG
GABDUNE

FLYUNITINGWIT
OERALIEGOR
NUTGRINSBUFFY
SETELFS
ECHOMYLEFTFOOT
COPRELTRS
ACCESSEMMYDO

123456789

101112

131415

161718

19202122

232425262728

2930

313233343536

373839

404142

43

44454647

48

495051

ANSWERS

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

 

   

  

 

 

 

 

 

 

 

 

   

  

puzzle-86_puzzle  2/6/21  9:05 PM  Page 64



ABILITY 65ABILITY 65



66 ABILITY

https://abilityjobs.com


ABILITY 67

1-855-969-9784
MKT-P0108© 2020 Inogen, Inc. All rights reserved.

Call Inogen Today To 
Request Your FREE Info Kit

One solution for oxygen at 
home, away, and for travel
Introducing the INOGEN ONE
It’s oxygen therapy on your terms

No more tanks to refi ll. No more deliveries. 

No more hassles with travel. The INOGEN ONE 

portable oxygen concentrator is designed to 

provide unparalleled freedom for oxygen therapy 

users. It’s small, lightweight, clinically proven 

for stationary and portable use, during the day and 

at night, and can go virtually anywhere — 

even on most airlines. 

Inogen accepts Medicare and 

many private insurances!

Reclaim Your Freedom 
And Independence 
NOW!
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(888) 905-1337
Iv Support Holdings LLC

Don’t settle for cable. Call now!

Access 80,000+ shows and movies On Demand
Requires subscription to top-tier PREMIER™ programming package, Movies Extra Pack, EPIX, Hallmark Movies Now, Lifetime Movie Club and Pantaya. Other 
packages will have fewer shows and movies. Additional fees apply for new releases and library titles available through DIRECTV CINEMA.

Watch your favorite live sports, news and entertainment
anywhere†

HBO Max™ included for a year
Subj. to change. HBO Max auto-renews after 12 months at then prevailing rate (currently $14.99/mo.), and Cinemax,® SHOWTIME,® STARZ,® and EPIX® are 
included for 3 months and auto-renew thereafter at then prevailing rate (currently $38.96/mo.), unless you call to change or cancel. Req’s you to select o�ers. 
Access HBO Max only through HBO Max app or hbomax.com. HBO Max also includes HBO channels and HBO On Demand on DIRECTV. Online account registration 
required. Data rates may apply for app download/usage. See back for details.

CHOICE™ ALL 
INCLUDED 
PACKAGE

$5999
mo

For 12 mos. plus taxes 
and fees.

W/24-mo. agmt & other qualifying AT&T svc (min. $35/mo. + taxes
and fees). Autopay & paperless bill req’d. Prices higher in 2nd year.

Regional Sports Fee up to $9.99/mo. is extra & applies.*

*$19.95 ACTIVATION, EARLY TERMINATION FEE OF $20/MO. FOR EACH MONTH REMAINING ON AGMT., EQUIPMENT NON-RETURN & ADD’L FEES APPLY. Price incl. CHOICE™ Pkg., monthly service and equip. fees for 1 HD DVR & is after $5/mo. autopay & paperless bill 
and $10/mo. bundle discounts for up to 12 mos. each. Pay $74.99/mo. + taxes until discount starts w/in 3 bills. New approved residential customers only (equipment lease req’d). Credit card req’d (except MA & PA). Restr’s apply. See back for details.

CHOICE Package 1-YR ALL INCLUDED PACKAGE W/ OTHER ELIG. SVC: Ends 3/27/21. Available only in the U.S. (excludes Puerto Rico and U.S.V.I.). Pricing: $59.99/mo. for �rst 12 mos. only. After 12 mos. or loss of eligibility, then prevailing rate applies (currently $122/mo. for CHOICE All Included), unless canceled or changed prior 
to end of the promo period. Pricing subject to change. $5/mo. autopay/paperless bill discount: Must enroll in autopay & paperless bill within 30 days of TV activation to receive bill credit starting in 1-3 bill cycles. First time credit will include all credits earned since meeting o�er requirements. Must maintain autopay/paperless 
bill and valid email address to continue credits. No credits in 2nd year for autopay/paperless bill. $10/mo. bundle discount: Internet: Req’s new (min. $35/mo. plus taxes and $10/mo. equip. fee) or existing svc. Excludes DSL. Wireless: Consumers only. Sold separately. Req’s new (min. $50/mo after discounts) or existing AT&T 
postpaid svc on elig. plan (excl. Lifeline) on a smartphone, phone or AT&T Wireless Internet device (excl. voice-only AT&T Wireless Internet). Both svcs: Eligible svc must be installed/activated w/in 30 days of TV activation and svc addresses must match to receive bill credit starting in 1-3 bill cycles. First time credit will include all 
credits earned since meeting o�er requirements. Must maintain both qualifying svcs to continue credits. No credits in 2nd year for bundled services. Includes: CHOICE All Included TV Pkg, monthly service & equipment fees for one Genie HD DVR, and standard pro installation. Additional Fees & Taxes: Price excludes Regional 
Sports Fee of up to $9.99/mo. (which is extra & applies to CHOICE and/or MÁS ULTRA and higher Pkgs.), applicable use tax expense surcharge on retail value of installation, custom installation, equipment upgrades/add-ons (min. $99 one-time & $7/mo. monthly fees for each extra receiver/DIRECTV Ready TV/Device), and certain 
other add’l fees & charges. See att.com/directvfees for additional details. Di�erent o�ers may apply for eligible multi-dwelling unit and telco customers. DIRECTV SVC TERMS: Subject to Equipment Lease & Customer Agreements. Must maintain a min. base TV pkg of $29.99/mo. Some o�ers may not be available through all 
channels and in select areas. Visit directv.com/legal or call for details. GENERAL WIRELESS: Subj. to Wireless Customer Agmt (att.com/wca). Credit approval req’d. Deposit/Down Payment: may apply. Additional monthly fees & taxes: Apply per line & include Regulatory Cost Recovery Fee (Up to $1.50), Administrative Fee 
($1.99) & other fees which are not government-required surcharges as well as taxes. Additional one-time Fees may apply. See www.att.com/mobilityfees for more details. Usage, speed, coverage & other restr’s apply. International and domestic o�-net data may be at 2G speeds. AT&T service is subject to AT&T network 
management policies, see att.com/broadbandinfo for details. †DIRECTV App & Mobile DVR: Available only in the US. (excl Puerto Rico and U.S.V.I.). Req’s compatible device. Live streaming channels based on your TV pkg & location. Not all channels available to stream out of home. To watch recorded shows on the go, must 
download to mobile device using Genie HD DVR model HR44 or higher connected to home Wi-Fi network. Rewind and fast-forward may not work. Limits: Mature, music, pay-per-view and some On Demand content is not available for downloading. 5 shows on 5 devices at once. All functions and programming subject to change 
at any time. Programming, pricing, promotions, restrictions & terms subject to change & may be modi�ed, discontinued or terminated at any time without notice. O�ers may not be combined with other promotional o�ers on the same services and may be modi�ed or discontinued at any time without notice. Other 
conditions apply to all o�ers. HBO MAX™ is only accessible in the U.S. and certain U.S. territories where a high-speed broadband connection is available. ©2021 WarnerMedia Direct, LLC. All Rights Reserved. HBO MAX is used under license. ©2021 AT&T Intellectual Property. All Rights Reserved. AT&T, Globe logo, DIRECTV, and all 
other DIRECTV marks contained herein are trademarks of AT&T Intellectual Property and/or AT&T a�liated companies. All other marks are the property of their respective owners.

DON’T JUST KINDA TV. 
DIRECTV.

Access 80,000+ shows and movies On Demand
Requires subscription to top-tier PREMIER™ programming package, Movies Extra Pack, EPIX, Hallmark Movies Now, Lifetime Movie Club and Pantaya. Other 
packages will have fewer shows and movies. Additional fees apply for new releases and library titles available through DIRECTV CINEMA.

CHOICE™ ALL 
INCLUDED 
PACKAGE

ads-events-72_ads2-3-7 74-75 76  2/6/21  10:04 PM  Page 69



70 ABILITY70 ABILITY

https://abilityjobfair.org


ABILITY 71ABILITY 71



72 ABILITY





https://www.tracfone.com/why

